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CALVIN SEISHOLTZ 





PHOTOMOUNT STORY OF THE MONTH 


Both of These Portraits Were 


Done by Calvin Seisholtz 


_ this one in 1938 


of Allentown, Pennsylvania 


. this one in 1952 


and both were delivered in Gross Mounts 


If you are not on our 
calling list, write us for 
information in detail 


“| started in business in 1932, the height 
of the depression years; and the time of 
scrip money. In the year 1934 | bought 
the Wint Studio, established in 1895, 
which was the town’s oldest photographic 
studio. At this time we met your sales- 
man, Mr. Joseph McGuane, one of the 
finest men that anybody could ever meet. 
He really is not a salesman to me, but a 
friend of long standing. Ever since meet 
ing Joe we have been using Gross 


Mounts. And after meeting Oliver and 


Bob Gross we soon knew why Gross 
Mounts are best. 

“My interest in photography as a way of 
life, not just a business, demands the fin- 
est presentation for our portraits. The 
quality and good taste of Gross design 
give me pride of presentation and have 
resulted in many favorable comments from 


my clients.” 


CALVIN STUDIO 
Calvin Seisholtz, R.J.S. 
Allentown, Pennsylvania 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS °* 
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MADE BY PAUL LINWOOD GITTINGS FOR THE ANSCO GALLERY OF OUTSTANDING PORTRAITS 


, 


Make better negatives with Superpan Portrait film 


B* EPTIONALLY fine regis 
tration of highlight detail 
is an outstanding characteris 
tic of Ansco Superpan Por 
trait Film. This, and the other 
qualities that make Superpan 
Portrait an excellent film for 
portraiture, also make it a 
popular professional choice for 
general studio work. 


If you are seeking new ways 
to improve your photographs 
be sure co find out firsthand 
how much Superpan Portrait 
film has to offer you. In 24 
and 100 sheet boxes. Ansco 
Binghamton, N. Y. A Divi 
sion of General Aniline & 
Film Corporation. “From Re 
search to Reality,’ 





ASK FOR 


nSCO 


FILM & PAPER 





Osx of the most amazing things about 
this photograph is the fact that it was 
made at all. The engineering difficulties 
involved were almost insurmountable, 
The objective was to get a picture 


taken, 


would dramatize the 


never before a picture which 
Navy’s ability to 
launch the fastest jet planes on a round- 
the-clock schedule. 
ture, preferably in color, the split sec- 
onda jet left the deck 


night! 


That meant a pic- 
of the carrier —at 


Because of Sylvania’s past experi- 
ments in large-scale flash shots, the 
Navy invited Sylvania engineers to do 
the technical planning required for the 
shot. The actual photographic team was 
headed by Joe Costa and included the 
well-known Burns brothers, George and 
Jim 

The first big problem was to find a 
stable 
miles al sea A Navy blimp proved the 


platform for the cameras 100 
answer, and preliminary tests to deter 


mine the exact camera angle and dis 
tance from the ship were worked out 
using aircraft carrier models 

Iwo of the cameras we worked with 


Fairchild K-37 


built-in lens openings of {/8. The cam 


were models and had 


SYINAMA 2 


1740 Broadway, New York 19,N.Y 


RADIO ° 


4g Sylvania Electric Products Inc., 


LIGHTING : 
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HIGHLIGHTS AND SIDELIGHTS ON 


PHOTO LIGHTS 


Y UC dtk Marttzson.. SYLVANIA PHOTOLAMP ENGINEER 


800 Sylvania Flashbulbs Capture 
Jet Take-off From Carrier at Night! 


eras were adapted to take 8 x 10 film 
holders; and an additional 13 millisec- 
added to the 


Film samples were tested 


ond delay was regular 
shutter delay 
to determine the exact speed of the par- 
ticular emulsion. It was then a simple 
number of 
flashbulbs needed to light the ship. 

On the night of the shot, 
work against time. 


proaching and we knew we would have 


matter to determine the 


we had to 


\ storm was ap- 


only one chance to get the 


Finally, 


picture, 


everything was ready. The 


ig 


Projection 
Lamps 


Ss 


ELECTRONICS 


miles of wiring in the giant flash system 
had been checked. 


position, and the Cougar jet was howl- 


The blimp was in 


ing on the catapult. The signal for the 
take-off was given, Jim Burns threw the 
switch, and it was up tothe 800 Sylvania 
flashbulbs to fire simultaneous! y. They 
did. 

The Navy got this dramatic photo- 
graph, and Sylvania once again proved 
the quality and dependability of its 
Blue Dot flashbulbs. 


using them? 
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Superflood 
lamps 


Have you been 


Darkroom 
Lamps 


Super-N-Lorger 
Lamps 


oe’ 
TELEVISION 








Entered as second-class matter February 28, 1921, at the 
Post Office at Lorain, Ohio, under the Act of March 3, 1879. 
Office of publication: 552 Fifth Street, Lorain, Ohio. 











Stereo in the Studio 


By Russell C. Han 





This department, deliberately intended to aw- 
aken professionals to the importance of stereo 
as a profitable side line if not a major field, 
is devoted to selling stereo commercially, avail- 
able markets and how to approach them, pric- 
ing, production and other studio problems. Cor- 
respondence and questions are invited. 











(NOTE: Due to press of business Mr. Samuelson has 
temporarily had to forego his work on this column, 
although we expect him to resume very shortly. In the 
meantime Russell C. Hanson, who preceded Mr. Samuel 
son, is taking over for a couple of months. — Ed.) 


FACTORY OPERATED photographic departments and 
other company personnel are gradually absorbing much 
of the industrial work formerly assigned to outside 
commercial photographers. To be sure, some phases 
remain comparatively untouched, particularly in the 
case of small companies, or where photographs for 
expensive advertising and promotional work are in 
voived. 


Before someone jumps on me for this opening 
statement, | would like ta remind them that cameras 
today are very efficient and easy to operate. For ex 
ample, many companies | know of are quite satisfied 
to have salesmen shoot their own installation jobs while 
on the road. This is especially true with stereo where a 
quick flash shot will suffice. In this way, companies 
find it quite simple continually to add to their library 
files photographs and color slides for sales purposes. 


Fortunately, there are exceptions to this practice, 
and | thought | had found one of those when the 
Hudson Pulp & Paper Corporation's stereo program 
was brought to my attention. However, after contacting 
the corporation’s sales and promotional department, | 
found that they too utilized their own photographic 
talents to produce outstanding stereo slides. 


Nevertheless, Hudson's application of stereo in the 
initial sales presentation of its newest product — mul 
tiwall sacks for industrial users — points to another 
phase of usefulness for this medium. 


Although no outside photographer was hired for 
any of the shooting, Hudson's story serves as an ex- 
ample to mull over before soliciting stereo commercial 
work. Right here it is important to add that profes 
sionals doing 3-D should be prepared to outline a 
complete stereo program to prospective accounts. The 
customer wants to know what stereo can do for him, 
so leave the photographic details until last. A pre- 
analysis of the company’s products and sales methods 
should be made before making any calls. Your cus- 
tomer contact man may have a limited understanding 
of stereo’s potential value to sales work, and it is up 
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to you to expand his vision. Once his thought is 
channeled in the right direction, if stereo can really 
serve his company, your client will grab hold of the 
idea and mold it to fit his needs. 

Getting back to the Hudson Pulp & Paper story, 3-D 
is now widely used by them to convey the impression 
of bigness and know-how to new customers. Hudson 
wanted to show pictorially their huge timber tracts, 
pulp making processes, Kraft paper making and other 
operations which would play up the fact that the cor 
poration is a fully integrated mill. Now Hudson’s sales 
force has no difficulty establishing proof that they can 
handle large orders, and promptly. 


The corporation has just published a 446 page 
booklet covering its operations. It is filled with photo 
graphs that correspond to the stereo slides used in all 
sales kits. Hudson makes a practice of duplicating 
each stereo scene with a black and white shot. If it 
was inconvenient to shoot the black and white at any 
location, a monochrome is made from the stereo pic 
ture. 

Stereo is used also in other ways, with multiple 
Stereo Realist viewers at trade conventions, and on 
other occasions single stereo transparencies have been 
mounted and used for projection purposes. Effective 
displays are made by enlarging stereo transparencies 
to 8x10 size and mounting them in shadow boxes. Any 
enterprising professional will be wise to mention simi 





The Cover Picture 


VICTOR KEPPLER of New York City used 5x7 
Super Panchro Press plates in a 5x7 Devin one 
shot color camera to produce this month’s cover 
illustration, which was made for one of the 
advertisements in the national advertising cam 
paign of the North Star Woolen Mill Company 
of New York. Their agency (Batten, Barton, 
Durstine & Osborn, Inc., also of New York) write: 
“This shot was taken at the B. Altman Company 
store in New York and was subject to all the 
difficulties usually encountered in taking a fine 
photograph in a place like that. In other words, 
much planning and discussing had to be done 
with the people in charge of the department in 
which the picture was to be taken. Special 
cables had to be run from a master switch to 
carry the load needed by the many Mazda lights. 
The key light was a 5,000-watt spot, which was 
supplemented by several 500- and 100-watt 
spots to play up texture, etc., as well as 3,000 
watt spots to open up shadows. Another diffi- 





culty was that of finding photogenic identical 
twins and then keeping such lively kids in a 
mood to cooperate and assume the angelic pose 
required by the subject matter.” To all of which 
Vic. Keppler says “Ament and adds “the ex 
posure, if | remember it correctly, was a half 
second at F/16.” 








STEREO-REALIST 
has Everything 


for even greater 3D pleasure 


dv Positive double-exposure control 
¢ Handy exposure table 
dv Accurate depth-of-field scale 


NO INCREASE IN PRICE 
$159.00 


(tax incl.) 





® Accurate Depth-of-Field Scale. e eee Exposure Table. Removes ® Positive Double-Exposure Con- 
Simple, easy-to-read scale around the ‘guesswork’ from outdoor color trol. You can't make an accidental 
the focusing knob makes it possible photography. Gives diaphragm double-exposure with your REALIST 
for you to obtain maximum sharp- settings and shutter speeds for 100% foolproof. Can be released 
ness in every picture. most normal outdoor conditions for intentional multiple exposures. 


Plus meny other outstanding features 


a 
Matched. coated 35mm F:3.5 lenses, locked in place on solid Jens STEREO é 1 
board internal focusing with the film plane shutter ele } im k 
tronically tested for accurate speeds from 1 to 1/150th, including THE CAMERA THAT “SEES” 
gy and B a» synchronized for flash ee split image range finder THE SAME AS Yo IN 3 DIMENSIONS 


full year warranty ne 
rau XQ Pp Ca 

te 9 
PRESENT REALISTS CAN BE CONVERTED — Present Stereo-REALIST owners Products of the David 
may have new features installed for a nominal charge of $7.50. Return camera Milwaukee 12, Wi 
through your dealer or to one of the REALIST repair services 
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What 
a Salon! 


In your 12 issues of THE PROFESSIONAL 
PHOTOGRAPHER for 1953 you have, in 
the feature section alone, and as many as 
20 or more large plates per issue, top- 
rank reproductions of the camera work of 
these noted photographers: 


Maurey Ashmann 
Bacon-Tirschel Associates 
Walter Barnes 
Maurice Bauman 
Peter J. Berkeley 
Vernon Booth 

Nick Bruno 

Joe Clark 

Robert C. Cleveland 
Philip De Woskin 
Frederick Freeman 
Erich Hartmann 
Hayman Brothers 
Hopwood Studio 
Illinois Central Staff 
Warren Joli 

A. George Miller 
Oscar & Associates 
Norman Partington 
Roulande Studio 
Lee Salsbery 
Joseph G. Vallow 
Avery Willard 
Katherine Young 


graphic annual you can buy. You'll want 
to study these pictures often — why take 
a chance on losing your copies when you 
can buy a handsome binder that will take 
care of all 12, plus the index. 


oon $3.75 


Better order today 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 








That's the equivalent of the finest photo- YT 
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lar possibilities to clients. 

To sum up Hudson’s 3-D operations, they have 
equipped each salesman with a leatherette covered 
carrying case, a Realist viewer, and 35 stereo color 
slides. Different series of slides have been prepared 
for each of the three types of customers called upon — 
large industrial users, paper merchants, and consumers. 
The entire program has been received enthusiastically 
by salesmen and customers alike, and saves the com- 
pany travel expenses formerly incurred by transporting 
potential customers to and from the mill for a look-see 
ot the operations. 

| wish to express my thanks to Mr. G. Ladd and 
Mrs. S. W. Franklin, director of merchandising, for 
their cooperation in supplying information relative to 
Hudson’s stereo program. Incidentally, both men 
handled all of the stereo work and have developed 
what is known in the trade as a most successful selling 
tool. 


Book Reviews 








We will gladly order and nave sent direct to 
you postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated 











WB GUIDE TO MEDICAL AND DENTAL PHOTOGRAPHY, by 
Kenneth S. Tydings. 4’/x7%, 124 pages, 78 text illustrations 
Paper, $1.95 postpaid. Publisher: Greenberg 

This latest addition to this publisher's series of Photo Guides 
is quite a startling departure from the eight or so which have 
preceded it. With one exception each of those was devoted to 
the operation of a specific make of camera. Now the same 
author, disregarding cameras, enters a particular field of 
photographic technology and one with which we happen to 
know he is very well acquainted. Most books on this subject, 
and there are none too many, are rather fearsomely technical 
This one is easy to read and understand and should be just 
the thing for the average doctor or dentist who would like 
to use his camera as a professional adjunct to his other 
equipment. It not only explains what to do and how to do 
it, but delves into various applications which will be helpful 
in expanding case records and making them more valuable 


WE INSECTS CLOSE UP, by Edward S. Ross. 6'/«x9's, 80 pages, 
125 illustrations. Paper, $1.50 postpaid. Publisher: University 
of California Press. 

Personally we have no use for bugs of any kind but we have 
to admit they offer an almost limitless field for anyone seeking 
a particular subject as his photographic hobby. Evidently the 
author of this book assumes that those interested already know 
how to handle their equipment to produce satisfactory results 
because it is not in any sense a photographic text on the 
subject. The illustrations, many of them in color, and all of 
them technically excellent and beautifully reproduced, are 
accompanied in each case with a brief but quite complete 
description of the particular insect and its habits. A few 
pages at the end are given over to technique. 


BB COLORFUL FLORIDA, by Lois and Joseph Steinmetz. 7%x8, 
110 pages, 52 full color plates. Paper, plastic binding, $2.50 
postpaid. Publisher: Steinmetz-Rose, Inc 

Here‘'s a new calendar for 1954 with a page for the days 
of each week on which to note engagements and appointments, 
all these alternating with full page color shots from the 
cameras of Mr. and Mrs. Joseph Janney Steinmetz, M.Photog., 
of Sarasota, Fia. All sorts of subjects are included, the color 





Features include 
Bubble level; Focusing 
hood clips; Four-sided 


FOR BETTER PICTURES ieain in 
FROM EVERY ee 


both front and back 
permits almost) un 
limited combinations 
of adjustments of 
lens and film 


16” bellows ex 
tension permits 
one-to-one copy 
ing, even with 
lenses up to 8” 


The front has a rack 
and pinion rise of 3 
for controlling fore 
ground and taking 
tall objects without 
tilting the camera 


Ihe entire camera 
may be shifted for 
ward on the tripod 


| head, to position it 
close to the subject 
* fi 


CONTORTIONIST Whey wide-angle em 


es are used, the camera 
front and back may be 


GRAPHIC VIEW II! Sees So 


Accessories include 


‘ , Recessed wide - angle 
@ The precision-built Graphic View II lensboard; Accordion 


is the acknowledged ace of studio cameras! It type lens-shade for 
can handle virtually any commercial assign- oo Acree ag lens oF 
ment . . . outdoors, indoors, fashion,’ scenic, , 

copying, scientific, color, infra-red or ultra- 

violet. Identical swings, tilts and shifts, on both locking—and the combined camera base and 
front and back standards, are all on the optical — pan-tilt tripod head revolves full circle, tilts down 
axis—and the newest model has a longer bellows 90° and up 30. From $148.50 (including case ) 
draw than ever before. All controls are positive ... a great buy that will serve you a lifetime! 


Graflex Inc., Dept. 96B 
‘ Rochester 8, New York 
miease send me details on the GRAPHIC 
VIEW Il 
N are 
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Your Transparencies 
Can Be Profitable 


when used for 


LOS” 
NATURAL COLOR 


POST CARDS 


®@ Uniformly Highest Quality 


@ Lower Prices 

® Quicker Deliveries 

® Higher Commissions 

@ Genuine 12 Pt. Kromekote Used 


@ Rounded Corners If Desired 
(10c per M) 


®@ Your Studio Name On Cards 





12,500 Cards. $162.50 
Your Profit... $55.00 











Choice Distributorships 
Still Available 


SEND FOR COMPLETE PRICE LIST 
AND SALES KIT 


. ee 


PRESS iN Co 


Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 


Route 303A 
West Nyack, N. Y. 
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is gorgeous and if you want what amounts to a one-man 
show of Steinmetz color, which is well worth studying, here 
it is. We assume most of our readers know that Joe Steinmetz 
has today become one of America’s top color illustrators. 


BB COMMERCIAL PHOTOGRAPHY, by Kenneth M. McCombs. 
5%x8'/2, 363 pages, numerous illustrations and diagrams. Cloth, 
$5.00 postpaid. Publisher: American Technical Society. 

When we sow o review of this book in one of the sectional 
photographic journals we were immediately intrigued by the 
title because there is so little in print on the subject and, 
not having received a review copy, we wrote for one. First 
let's make cleor that the title is a misnomer and this despite 
the fact that the author has tought phoography for years and 
should know that commercial photography is only one of the 
several main branches of professional photography. Not more 
than one third of this book is devoted to commercial photo- 
graphy or its own innumerable branches; instead a good half 
is devoted to portraiture. We are not criticizing the book as 
such, because it is very well done, but we do know that 
the commercial photographer who leaps at it because of the 
title will be disappointed in finding that what he has bought 
is only one more general text on photography even to the 
inclusion of the customary introductory chapters on basic 
camera work and processing. It is, however, far more profes- 
sional in treatment than the average text of its kind and 
definitely worth the price. 


@ FILTER MANUAL, by Carl Bokal. 6'/2x9'/2, 127 pages, num- 
erous text illustrations and tables. Paper, $3.00 postpaid 
Publisher: Camera Craft. 

't is surprising how many photographers — and we include 
practising professionals — still have only a hazy understanding 
of light filters and their correct usage in the production of 
better negatives. This is the most comprehensive work on the 
subject we have ever seen, one feature of special value 
being the socalled ‘'Filter Dictionary’’ which lists in alpha- 
betical order more than 200 subjects with specific filter recom 
mendations for each. Covers monochrome and color, stills and 
movies. Should be in every studio library. 


QB CONTAX GUIDE, by W. D. Emanuel. 47%x6'2, 112 pages, 
numerous text illustrations and tables. Paper, $1.75 postpaid. 
American Publisher: Transatlantic Arts, Inc. 

Originally published in England in 1945, we have here the 
6th revised American edition of a very excellent pocket manual 
by a writer with a long list of books to his credit and a 
name for better known abroad than over here. Extremely 
complete and, considering its small compass, literally jammed 
with information. A valuable permanent reference work for 
any Contax user 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











@ At last reports the Prof. Photog. Assn. of California, 
which has been working on an outdoor poster board 
advertising campaign for its members, had success as- 
sured. All but three of the 10 state sections had re- 
ported and most had raised the necessary funds and 
had signed contracts for their quota of boards. One 
was out of luck with no board space available and 
another, with money on hand for eight boards, could 
get only four. 





WANT SOME FROSTING FOR 


@ Plain cake is good — but a little dull without the 
flavor zip of frosting. A lot of photographers are 
satished with plain cake — even though the frosting 
is easy to come by. For instance, are you selling all 
your customers on cloth backing? Seems too bad to 
miss this EXTRA profit — the frosting for your cake 
— when it’s there for the asking. 

You can make a profit selling Hollistonized 
prints. It’s a “by-product’’ profit — a plus profit. 
Holliston Photo-Cloth is easy to apply — becomes a 
part of the print. Has no odor, will not curl, fray, or 
stick to plates. Comes in handy standard sheet sizes 
or economical rolls — adhesive one or both sides. 








THE HOLLISTON MILLS, INC."Si255°° 


NEW YORK ® PHILADELPHIA e CHICAGO 





HOLLISTON | | ,farsyou 
PHOTO-CLOTH RROTIT 
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MAKE A 


paintsss QQNUANTITY 
Sep PRINTS 


Don’t turn down quantity print orders. Let US do them 

for you at a price that will show a handsome profit. 

Service and quality guaranteed, Typical prices: 
5x7 8x10 Write for samples and 


complete price list so 
250. . 6%c0ea. % ea. you're ready to quote 


500. . 6¢ea. 8c ea.} on the first sample job 
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AD-COLOR 


FOR COLOR IN 
QUANTITY 


co Ri, 
HI-QUALITY! LOW PRICES! 


WRITE FOR NEW PRICE LIST. Ad-Color can't 
be beat for price or quality in quantities 
from 1 to 2000. True, permanent color with 


DISPLAY a rich, photographic quality. Our own dye 
TRANSPARENCIES process gives us unmatched color control 


We can correct your transparency. Approval 
AND proofs submitted. Satisfaction, fast service 
guaranteed. Ad-Color value proven by na- 

COLOR tional firms. (One Ad-Color Display Trans- 
parency increased sales as much as 350%!) 
Our prices are eye-openers—WRITE TODAY. 





OLOR Corp, 650 S. Arroyo Parkway, Pasadena 1, California 


toot stand 
may be 


used wth @ BOOM 
ADAPTER or 


OZ=43I0-F 


=, 
LIGHT 
CONTROL 
NATURAL LIGHTING CORP. 





FREE ON Our new 1953 
REtae el) Stlker ie 


describes and il- 
lustrates our wide line of services which 
mean extra profit for you — everything 
in coloring from miniatures to oil paint- 
ings, in a range of prices to fit the 
pocketbook of any customer. 

Write for it today 
THE WALTER GAEHLER CO. 


510 South Clinton St. Syracuse 2, N. Y. 





Professional 
Photographer 
December - 1953 





New Mexico Association officers, from left to right: 
Mark Beavers, treas., Belen; Dan Sheehan, dir., Raton; 
Leonard Sprouse, dir., Truth or Consequences; Don 
Johnson, vice-pres., Silver City; Albert Ravanelli (seated), 
pres., Albuquerque. 


WH On Sept. 28 the board of the Photog. Assn. of New 
Mexico met in Alburquerque to start things moving for 
their convention to be held at the Hilton Hotel there 
March 14-16. In 1952 they started with 50 members, 
now they have about 100 and they are shooting for 
150 by convention time. 


@ Elbert Doie was host to the members of the Prof 
Photog. Assn. of Long Beach (Calif.) for the August 
meeting, held at his beautiful residence studio where 
the group barbecued their own steaks in his patio. 


@ With a registration of 70 more than last year, of- 
ficers of the Rocky Mountain Prof. Photog. Assn. felt 
more than pleased with this year’s convention, held in 
Denver, Colo., Sept. 13-15. The program included: 
Charles F. Snow, M.Photog., Boulder, Colo.; R. K. Sun- 
derbruch, Davenport, lowa; Roland Boyer of Kodak; 
Don C. Diers, Sheridan, Wyo.; B. Fredric and Marinell 
De Vries (both Cr.Photog.), Slaton, Texas. Next year’s 
convention repeats in Denver, at the Albany Hotel, Sept. 


12-14. In the accompanying photograph we have, from 
left to right, the officers and directors who will carry 
on for 1953-54: Standing: Joseph Fassbender, Spearfish, 
S.D.; Robert Stoffel, Denver; Ray Littler, Torrington, 
Wyo.; Mr. Diers; Daniel Sheehan, Sheridan, Wyo.; John 
Grissinger, Littleton, Colo.; Duane Sehon, Trinidad, 
Colo. Seated: Stephen Brodie, Denver; retiring pres. 
Roger R. Rochford, Sheridan; pres. Kenneth lL. Ball, 
Casper, Wyo.; vice-pres. L. A. Lucas, Denver; treas. (for 





Flashed by Robert A. Yaniak, Milwaukee, Wisconsin 


for peak expression ... plus every precious detail! 


Creative use of General Electric Photoflash can give 
you outstanding full-of-life studies, especially chil- 
dren and pets. 

For G-E Photoflash provides great punch of light to 
stop action right at the peak of expression, and to 
let you stop down for maximum detail. 

Try it yourself and see! Next time your situation de- 
mands quick shooting and plenty of light, just set 
up and shoot with General Electric Photoflash! 


You'll like G-E Midgets in the handy new 12-8-4 Pack 


Remember, there's a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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or Ease in Darkroom Work! 
Stainless Steel Processing Equipment 


le 
coe bie 1 GRAFICD 
y ——— 





Manufacturers of 
e TANKS 
e TRAYS 
e SINKS 


© COLOR MACHINES 
Send for Catalog 


Grafic Stainless Steel Prod., Inc. 


1167 East 43rd St., Chicago, III. 








Sewice to the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with g teed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 

Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 





Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 








for the loveliest 


| easel wood frames 


for photographs... 


traditional & modern styling 
slide-in easel backs 


prompt shipment from stock 


Write for our new catalog. 


FRED M. LAWRENCE COMPANY 
43 East 10th Street New York 3, N.Y 


Phot-O-Ghnome 


“Sparkling Color” “Matte Finish” 
Prints Prints 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 


Dept. P.P. Cleveland 5, Ohio 
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3rd consecutive year) Peter J. Berkeley, Denver; sec. 
J. C. Maxwell, Englewood, Colo. 


‘Tis Here, Maybe! 


The “gossip column" of professional photog- 
raphy. Who's who, BF ody woreseany where, 

en, why and how. d your news items, 
clippings or whatever, about yourself or others, 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 

















@ john Lewis, Dunn, N. C., has been so successful that 
only a few months ago (and in less than five years 
since he started his studio there) he moved into his 
own building where he has what is claimed to be one 
of the largest and finest establishments in that part of 
the state. Now the Lewis Studio & Camera Shop, it is 
completely equipped and set up for portraiture, com- 
mercial work, photo finishing and the sale of supplies. 
Congratulations! 


@ James R. Crowley, portrait photographer in Cleve 
land and northeastern Ohio for 35 years, died in hos 
pital on September 25 at the age of 60, after an ill- 
ness of some length. When he first came to Cleveland 
in 1918 he joined with H. G. Stokes (now with Man- 
ning Brothers of Cleveland) to form the Crowley-Stokes 
Studio which later, when the partnership was dissolved, 
became the Crowley Portrait Studio. 


@ Old-timers will remember when no convention in the 
Middle West or South West was complete without the 
presence of Mr. and Mrs. Harry C. Watton, who for 
years operated one of the best known portrait studios 
in that entire territory, in Oklahoma City, Okla. Our 
good friend Harry died in 1950 and now we learn to 
our sorrow that Mrs. Watton passed away of a heart 
attack on August 22, while visiting her oldest daughter 
in Galesburg, Ill. 


@ Two studios in Georgetown, Texas, have merged, 
those of Mrs. Sidney Cluck and Lee Karr. They now 
jointly own and operate the Cluck-Karr Studio in the 
Cluck Building, that city. 


Mi Another studio fire—fortunately they seem to be 
growing fewer every year. This time it was Mrs. Dora 
Drake’s studio in Ponca City, Okla., which, due to de- 
fective wiring, became a total loss on August 14. 


@ Every so often it is a pleasure to tell of a group of 
photographers rallying around when one of their num- 
ber is in trouble. Gene Swinney and his wife, of 
Houston, Texas, were critically injured in an automobile 
accident while on their way to this year’s Texas con- 
vention. Though both had multiple fractures we under- 
stand they are now on the mend, but had it not been 
for the Professional Photographers’ Guild of that city 
they would have been out of business since last July 
and any professional can imagine what that would 
mean. One group of Houstonites volunteered to take 








PERFECTION 


THROUGH SCIENTIFIC ANALYSIS 
HAS MADE... 


GOERZ 


PHOTO LENSES 
The UNIVERSAL FAVORITE! 


DAGOR ANASTIGMAT 
F:6.8 and F:7.7 
Universal All-Purpose Lens 
> 


RECTAGON ANASTIGMAT 
ee 
rection and 90° Field Coverage 

WIDE-ANGLE DAGOR ANASTIGMAT 
Wide-Angle 100° 

DOGMAR ANASTIGMAT 

santas Lens 


Consult your dealer for details 
or write Dept. PP.39. 








C. P. GOERZ AMERICAN 
: OPTICAL COMPANY 
f R? Office and Factory 


5 i 317 EAST 34th STREET 
” NEW YORK 16,N. Y. 


A Press of the Button 
, F 

















v OPENS THE SHUTTER 
v FLASHES ELECTRONIC LIGHTS 


v PRINTS NAME OR FILE 
NUMBER ON NEGATIVE 


v CLOSES THE SHUTTER 
¥ AND ADVANCES THE FILM 


a 
BEATIIE TS wic 


The FIRST, and 
Finest Truly 
AUTOMATIC 

PORTRAIT 
CAMERA 


Accepting 100 feet of 70mm perforated or unperforated roll 
film in a magazine, the Beattie Portronic gives you $25 pictures 
size 242 x 3% Perfect for yearbooks, graduations, portraiture 
military camps, and Santa Claus pictures, An interchangeable 
35mm magazine is also available 


Write us today, and we will rush full information and the 


name of your nearest dealer 


“1 a raphic 
ucts Inc. 
pps Romaine St., Hollywood 38, Calif. 
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EXPAND PRODUCTION WITH 


@ FINEST 18-8 
STAINLESS STEEL 

@ IMPROVED 
ENGINEERED 
DESIGN 


Available in 
16 standard 
sizes from 3' 
to 6’ long and 
29° te 35” 
wide. All 

38” high. 
Double seamed 
for extra 
strength. 


(Type A 
without 
splashwall.) 


Type B with 
8” splashwall. 


cae 


Sink removable from stand for flexibility and convenience 
SPECIAL SIZES MADE TO ORDER. 
SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC., 


2707 SOUTH WELLS STREET e 


Cupramalee 


e CONSERVES 
MAILING WEIGHT 
AND COSTS 


e SAVES 

PACKAGING TIME 

AND COSTS 

Rigid, heavy corrugated construction 
ASSURES SAFE DELIVERY OF « oe 

* Photographs 

* Artwork 

* Drawings 

* Photostats 

* Presentations 

Available in a wide choice of 

stock sizes 

Write for samples and prices. 

Chippewa... 
PAPER PRODUCTS CO., INC. 
Manufacturers 


2425 S. Rockwell St., Chicago 8, III. 


CHICAGO 16, ILL. 


over their portrait sittings (both studio and home) in 
addition to formal and informal weddings. Another 
group took over the printing whenever Al Locke, Gene's 
assistant, needed help. Carrol Jacob had his secretary 
act as a clearing house for the whole setup. As a result 
once the Swinneys are back on the job they will hove 
a going business. We read about this in the South- 
western Photographer and want fo join that publication 
in extending our hearty congratulations to the Houston 


Guild. 


Bin a recent “Marketplace” item about Colograph 
(September issue, page 24) and their new Super 5 Ways 
retouching medium, we gave their address as Box 41, 
Mercer, Wash., and hope readers who wrote them have 
not had their inquiries returned because it should have 
read “Mercer Island, Wash.” There is no post office by 
the name of Mercer in Washington and the postal 
authorities nowadays seldom bother to look up correct 
addresses. 


@ Many Chicago, Ill, photographers will remember 
Max Prusinski, who operated a portrait studio there for 
years until he retired some years ago and moved to 
Florida. He died there on September 30. 


@ The 18th Rochester International Salon of Photo- 
graphy will be held at the Memorial Art Gallery of 
that city from March 5 through the 28th. For the first 
time 15 bronze medals will be awarded, as well as 
two P.S.A. medals in the color division. 
is February 11. 


Closing date 
For entry forms write John 1. Fish, 
exhibits director, 341 Pemberton Road, Rochester 9, N.Y. 


WH. Harry Seitz, 63, photographer in Decatur, Ill., 
since 1912 and long active in civic affairs (he was 
chairman of the county board of supervisors at the time 
of his death) died on the afternoon of October 10 
Under medical care for some months because of a heart 
condition, he suffered an attack at his studio and, 
though rushed to a hospital, passed away half an hour 
later. 


W@ Albert Barden, commercial photographer of Raleigh, 
N. C., whose scenic photographs of that state have long 
had national circulation, died on October 2 at the age 
of 65. When only 15, when he lived in Chichester, 
England, where he was born, he photographed the late 
King George V and Queen Mary, a picture republished 
several months ago in one of the Raleigh newspapers 
A popular member of that city’s Lions Club, that organ 
ization devoted a full issue of its weekly bulletin to 
his career. 


@ In this column on page eight of our September issue 
we idly wondered how many of our readers could milk 
a cow. Promptly replied G. M. Broadhurst, Jesup, Ga 
“Three years before World War II my brother who was 
managing my mother’s dairy got married, and his wife 
persuaded him to quit the dairy business. | had been 
to a photographic convention and just returned when 
he announced the decision. With no one to take his 
place, a considerable investment and a fairly heavy 
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DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 


CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for 
DWG & SWG cut sheets and rolls. 





Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 























ve“ DEVOLITE CORP. “:.” 








PHOTOGENIC , 





School Jobs Are Easier to Get! 

...and You Make More Money, too! 

with the Home Portrait SPEED LIGHT 
by PHOTOGENIC 


Completely portable — only two-minute 
set-up —- both units close into attractive 
carrying case. 

No additional equipment needed — 60- 
watt Modeling Lamp built in — units operate 
on 110 to 120 volt 60 cycle A.C. — trigger 
either unit from camera, other fires through 
foto eye. 





Each unit produces 100 watt-seconds of 
light — ample illumination for children, fam 
ily groups, club groups — and color, too! 





For name of nearest Dealer, write 


THE PHOTOGENIC MACHINE CO. 


Youngstown 3, Ohio Available also with 200 watt stand units 
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PHOTO-LAB-INDEX 


(CLOTH BOUND EDITION) 


Known as the 
photographers’ Bible 





Authentic — Concise — 
Timely. 














Largest single 
reference book and 


data published 





The answers to your 

photographic questions 

at your fingertips. 
Originally priced $10.95 Mail orders filled. 
Add postage. 


110 West 32nd St. 
113 West 31st St. 
New York 1, N.Y. 


WORLD'S LARGEST CAMERA STORE —LOngacre 4.1600 














SLICK NEGATIVE 
Retouching 
PROBLEMS SOLVED 
with 
SUPER 5 WAYS 
RETOUCHING MEDIUM 


One ounce bottle Me 1 00 


glass applicator rod 


COLOGRAPH 


P.O. Box Al, 
Mercer Island, Wash. 


\ “ ) 
WALLET PHOTOS 


CAN MAKE OR BREAK YOU AS A 
SCHOOL PHOTOGRAPHER! 


@ Yes, sir! That's the story today. These youngsters 


want Good WALLETS — with warm flesh tones — 
portrait quality — clean, uniform prints. Give them 
that kind and you'll get next year’s contract, too. 
Let US make your Wallet Prints and that’s the kind 
you'll get. Prices? As low as $2.85 per 100. 

@ And we'll be careful of your negative, too. No 
knife-edge paper ever comes in contact with your 
negatives 100 times to abrade or scratch them. All 
prints made by projection. Write for sample and price 
list today. OUR 35 YEARS’ EXPERIENCE IS AT YOUR 
COMMAND. 


Kehres Studio 


2112 Lee Road Cleveland 18, Ohio 


indebtedness | had to give up photography and go 
into the dairy business on three days’ notice. | kept 
my equipment intact but had no time for my studio. It 
nearly killed me for a while to milk 12 to 15 heavy 
milkers twice a day (mostly with my right hand because 
my left is lame), plus all the other multitudinous duties 
! started about 4:00 a. m. and wound up about 10:00 
p. m. seven days a week. It was a happy day when | 
could return to photography.” 


@ Congratulations to Robert A. Berkeley of the Lainson 
Studio in Denver, Colo., upon the arrival of another 
daughter. His father, Peter J., who was featured in our 
March issue, is now grandpappy to two girls and two 
boys. 


@ luther Colvin, widely known head of the Colvin 
Heyn Studio, Omaha, Nebr., has been confined to the 
hospital since September 20, when he suffered o heart 
attack. He is making progress in St. Josephs Hospital, 
that city, though slowly and while we hope he will be 
out by the time this appears in print, we are not sure 
Permitted no visitors beyond his immediate family, he 
would welcome cards from his many friends in the 
profession. 


M@ Referring to the Portrait Critical Analysis on page 40 
of our September issue, C. K. Lahman of Ida Grove, 
lowa, writes: “Concerning placement of lights, etc., the 
critic says that the main light was placed too high and 
as evidence points out that it produced no catchlights. 
We have found that when making similar portraits 
with two speedlights we get similar results and, judg- 
ing from the shadow of the nose, we doubt if the 
main light was too high. More probably, to avoid car- 
rying the main light too far over the shadow side of 
the face, it was necessary to move it so far around 
to the side that the catchlights came in the whites of 
the eyes. | have not been able.to get catchlights from 
the main light where | wanted them and at the same 
time illuminate the facial planes as | wished. | believe 
this may be due to some extent to the relatively small 
source of light which must be used rather close to 
secure the desired modeling. Unless the speedlight 
used in this case had barndoors at top as well as 
sides it either was not too high or a head screen was 
also used. | always have to move the catchlights when 
| make this type of pose with speedlights.” 


@ The 58th Annual International Exhibition of the 
Birmingham Photographic Society will be held from 
February 13 to 27 at the galleries of the Royal Birming 
ham Society of Artists, the closing date being January 
23. For entry forms write to E. H. Cochrane, Hon. Joint 
Exhib. Sec., 142 Swanshurst Lane, Moseley, Birmingham 
14, England 


@ Indiana photographers, and those who regularly at- 
tend conventions in that state, will miss the pleasant 
smile of Joseph E. Craven in future. Although a press 

(Continued on page 46) 


Professional 
Photographer 
December - 1953 














“EINGER-TIP” 
hYo) 7) SEs 


ENLARGER 


SOLARMATIC 
4x5 in. 
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the Touch-of-a-Finger. A Life- 
* su time Enlarger built by Experts 
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KNOW how well you're washing—when | Saving and Durable features $18.50 
your prints and film are hypo-free! Use that add up to TREMENDOUS @ Copylite, 
this easy two-minute spot test for resi apt sen odd gg ne $18 90 
. . “1 y oto-Frinisnhers, ommer- 

dual hypo in print and film. One-ounce | cial, Portrait Studios and In 
dustrial Labs. Fully Guaranteed Write for 
@ SOLARMATIC 4x5 (less lens | SOLARMATIC 
and accessories) ..... $132.50 Story Today! 


BURKE & JAMES, INC., 319 S. Wabash, Chicago 4, II! 


ply stores — 











bottle makes over 200 tests! 


BROWN-FORMAN 


i MGe U Sor eR tas 
LOUISVILLE 1,.KENTOGKyY 





19 


Professional 
Photographer 
December - 1953 





Blue Ribbon Photograph 


By 
M. Edwin Vaughn, Grand Island, Nebr. 





f- 


Honorable 
Mentions 


By 
Cooley’s 
Studio, 
Tupelo, 
Miss. 


By 
Michael L. 
Capuano, 
Newton, 
N. J. 





So now we have a set of Trade Practice Rules for the Portrait Photographic 
Industry, resoundingly touted by those who should know better as being a 
cure-all for every unfair competitive practice which has beset portrait 
photography. First of all let me make it clear that the existence of these 
rules does not mean that they will be automatically enforced by the Federal 
Trade Commission, which announced them on September 15, that enforcement 
(such as it may be) will be any more Speedy than before or that, to put it 
bluntly, there will be any fewer swindlers or racketeers than there ever 


were. There may even be more, now that what they shouldn't do is down in 
black and white. 


In every case a complaint must be made to the Federal Trade Commission 
and, even assuming that a violation actually exists and is proved, it will 
take 18 months or more before a cease and desist order can be issued. The 
F.T.C. has no more investigators, attorneys or deputies than it had before. 
It never had enough of a staff to function efficiently and promptly and, 
with an economy minded administration in Washington, now has less money with 
which to operate than it did. And no matter how serious the complaint, the 
violator can continue until a final cease and desist order has been issued. 
Even then all he gets iS a Slap on the wrist--there are no fines, jail sen- 
tences or other penalties. Most likely, as in past years, he will simply 
Start all over again under a new name. 


What's more, in an attempt to pinpoint everything wrong with the indus- 
try, something that always results in being over-Specific to the point of 
frustration, numerous loopholes have been left. It is, for example, unfair 


for a Studio owner to claim that he or hisS cameramen are from, or experienced 
in photography in Hollywood, Calif. Nothing is said about the equally fre- 
quent flamboyant announcements that Soandso is from New York, or Paris, or 
London, or what have you. It is deception to use the word "Studio" ina 
corporate or trade name "when the industry member does not own and operate, 
or directly and absolutely control, a photographic studio." Fine, but what 
constitutes a "photographic studio?" The Rules do not say! 


Using the term "gold-tone" to describe prints not toned in salts or 
chloride of gold is prohibited. Yet many studios have done equally well 
by describing their prints as "Silver-tones." That latter termis entirely 
truthful, of course, yet the intent to deceive is there nevertheless. In 
another Rule it is unfair to imitate trade marks, trade names or other ex- 
clusively owned symbols or marks of identification of competitors. Sure- 
ly that is intended to include slogans and phrases, yet how many entirely 
legitimate studios throughout the country have for years used the slogan 
"Photographs of Distinction" without even dreaming that they were engaging 
in deception? There is also a Rule prohibiting selling below cost, hedged 
in by various ifs, ands and buts, which I defy any organization to enforce. 


I have neither the space, the time or the inclination to go through these 
Rules in detail, having only skipped here and there, but I will say that in 
my opinion no portrait studio exists today against which some competitor 
could not file a valid complaint under some interpretation of one or more of 
these Rules. 
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Mr. Booth says he can’t take too much credit tor 


this rather unusual group as it was the couple’s 


own idea. They provided the fence and the 
vines and he did the rest, deliberately over 
exposing a little to emphasize the semisilhouette 


VERNON BOOTH 


PORTRAITURE 





By C. Thomas 


AS YOU READ this article bear in mind that the lad who made these pictures has 
been a photographer all of three years. Every picture has been accepted and hung 
at a state convention (one at the national), three have won awards, and the 
photographer has as many more in his files that have been hung. 

Unusual... . 


Oh, | don't know. Seems to me there has been too much whoop de do about 
photography, anyway. For some photographers there still remains some mystery 
about this business. But a mystery comes about by comparing the known with the 
unknown. Conclusion: Too many photographers know more about the unknown 
than the known. (This is the opinion of the writer, and not that of the editor.) 

Let's be honest about this. That will be a novelty, many will exclaim. Never- 
theless, Vernon Booth, whom we are writing about here, broke into the photo- 
graphic game back in 1946. He went to work for Charlie Holbrook in Harlingen, 
Texas. 

Charlie Holbrook, in my estimation, is the best portrait photographer in Texas. 
(This is also — ond perhaps solely — the opinion of the writer.) In 1946, Hol- 
brook saw visions of wealth in the photo finishing business. He hired Vernon Booth 


VERNON BOOTH 








VERNON 
BOOTH 


to pick up and deliver up and down the 
lower Rio Grande Valley. True, one doesn't 
learn too much about photography driving 
a truck up and down a crowded highway. 
Or does one? That remains a moot ques- 
tion, and slyly | suggest many photogra- 
phers who have the physical build for it try 
it awhile. Seeing what is happening in the 
outside world might stimulate a few to ex- 


ercise their creativeness, providing there is 
a germ there to incubate. 

Well, one couldn't work around Charlie 
Holbrook for long without getting a disser- 


tation on photography. Booth worked for 
Holbrook a long time and long hours. And 
once in a while, as a reward for loyal serv- 
ice, Holbrook would show Booth what a 
good negative looked like. 


“Exact exposure and exact 
ment,’' Holbrook kept harping, 
secret of excellent prints.” 


develop 
“are the 


Being young and naive and respectful, 
Booth let all this go to his head and remain 
there. 

Then came the eventful day. Holbrook 
sold out. And he sold out to Vernon Booth. 
In a way this was a dirty trick. For this put 
Booth in the role of business man, and not 
that of a photographer. 
studio, 


Along with the 


supply 
store, leaving him no time to pose the young 


Booth acquired a camera 
beautifuls who came into the place for a 
portrait. 

For reasons that are understandable, 
Booth finally sold out his holdings in Har 
lingen to Pat Rogers of Brownsville. Pat 





VERNON BOOTH 


had a similar setup down the road in a little 
border town everyone knows as Brownsville. 
Pat had just recently won a new car on a 
drawing, but buying out Booth was just 
pushing his luck too far. The place burned 
out a few months later, and had Pat been 
able to foresee that when he bought, there 
would be no article now to write. 


Ordinarily, Pat isn't a man who fears 
competition. But when he bought out Booth 
it was written in the deal that Booth would 
not open up in Harlingen for a specified 
number of years. So, Booth went down to 
San Benito — five miles south of Harlingen 
— and opened a studio. 


San Benito differs but little from other 


small towns fringing on a _ larger town. 
Most people who lived there were not pho- 
togenic, and knew it. Consequently they 
didn't toss too many problems in Booth's 
lap. 

This left Booth with only one recourse. 
He had io pull in people from other Valley 
towns, including Harlingen, if he was to be 
rated a good account by the supply houses. 
So he subscribed to all the Valley news- 
papers, hunted up the engagement and 
wedding announcements, and got busy on 
the telephone. 

‘People | phoned,"’ said Booth, ‘took 
the atitude of ‘what the hell are you (an 
unknown) doing courting my wedding pic- 





tures’.”’ 


This reaction delighted Booth no end. 
He is a perverse fellow, anyway. With his 
talent, he could be cashing it in elsewhere. 
But he was going to be the boy who made 
good in his home town. And he probably 
will, too. 


Soliciting by phone wasn't paying off, 
so he took a bundle of samples and began 
making personal calls. His samples got him 
the jobs, and one job got him another. 


However he made one mistake. 
mistake? Oh, he made several. But one 
major mistake. He started out pricing his 
work in line with, as they say in high school 
debating teams, his worthy opponent's. 


One 


VERNON BOOTH 


Many of his competitors didn't have to 
rely on what they got out of photography 
to put beans on the table. !f they got back 
their cost on flashlamps, film and paper, 
they were happy. Some photographers re- 
fer to this as unfair competition. But what 
do they do about it? Call a meeting of the 
local photographers and discuss ways of 
passing a city ordinance to prevent it. So 
many photographers, grown men, still want 
to be held up instead of standing on their 
own two feet. 


There is one way to put a stop to this. 
Turn out better work, and hike the prices 
accordingly. But what about the studios 
which can‘t turn out better work than their 





unfair competition? Well, there is always 
a shortage of manual labor. 
obligated to patronize a studio just because 
the owner has a yen for something he is 
neither fitted for by 


No one is 


training or natural 


aptitude. 

We might as well confess that Booth 
is a determined young fellow, and doesn't 
ask anyone to chart a course for him to 
With very litle work, he had the 
courage to raise his prices. His work, as you 


follow. 


can see, justifies a fair price. But that wasn’t 
enough. 


For wedding informals, he bought al- 
bums. He refused to deliver prints without 
their being mounted in folders. Many of 
his competitors were selling ‘raw’ prints in 


order to feature cheap prices. And, further- 


VERNON 
BOOTH 


more, they would dash out and take as 
many as one wedding picture, just as the 
bride and the groom were leaving the 


church. This was what the couple wanted. 


And that is what the photographers were, 

seemingly, happy to get. 

Booth 
Did he 

no! He went out and shot twenty to thirty 


received his share of these or- 


ders. turn them down? Heavens, 
negatives. When he got them printed he 
slipped them in albums, telling the custom- 
ers to take the albums home and pick out 


the photographs they wanted. 

“| have many of these customers pay- 
ing me as litle as five dollars a month on 
said Booth. ‘‘When they 
saw the shots, though they couldn't afford 
to buy them all and pay cash, they wanted 


such an album,”’ 








them all, and were happy to pay for them 
on installments. 


“And | have no delinquent customers.” 

In pricing these albums, Booth merely 
adds the retail price of the album to his 
print charges. And the albums look more 
expensive than they actually are. He isn't 
holding up anybody, but he is receiving city 
prices in a small town simply by not letting 
his customers dictate what they want, nor 
how many. 


“| never ‘qualify’ a person who comes 


in for a sitting,” he said. “I work just as 


hard, take as many poses for a girl who 
tells me when she walks in she only wants 
one five by seven as another customer who 
tells me she wants a dozen finished prints. 
And, usually, the customer who thought she 
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only wanted one five by seven orders more 
when she sees the proofs."’ 

how so 
complain about the 
customers, 


Funny many photographers 


‘cheapness’ of their 
and yet themselves refuse to 
gamble another sheet of film — even with a 
reducing back which would allow four more 
poses — on the chance of building each 
order up to a sizeable amount. As a rule 
the photographers you never hear complain- 
ing about how ‘‘cheap"’ the customers are, 
are not cheap themselves. 


vites cheapness. 


Cheapness in 
Ever mull that one over? 
By looking over these prints you will 

see that Booth goes in for realism. His por- 
traits look as if real people posed for them, 
not department store mannequins with plas- 
{Turn to page 47) 
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DATA: 


ONLY TWO lights were used for this portrait, both 
close to the camera. At the left was a large spot, 6’ 
high, and at the right a Photogenic Sun-Spot, quite low. 
The exposure was a half second at F/11 on High Speed 
Pan “428” ond the negative was developed in Microdol 
for 16 minutes. The reproduction is from a projection 
to 8x10 on Indiatone Kashmire White, developed in 
Selectol, one-to-one, for two minutes 


CRITICISM: 


FIRST LET us remind our readers once again that when 
photographing individuals im uniform it is always im- 
portant to include indications of rank and honors as 
completely and sharply as possible. While this cor 


poral’s chevrons are indicated sufficiently, his Marine 
insignia are barely distinguishable while his ribbons 
and very important battle stars are seriously out of 
focus. 

Aside from this the posing has been none too 
good. Our subject looks—to your critic at least—as if 
he were a clean cut, well groomed young Marine, but 
the hunched up shoulders and wrinkled jacket do not 
help to give that impression. 

We have the impression that the cross lighting was 
selected in a deliberate attempt to narrow an other 
wise broad face and while that has been satisfactorily 
accomplished, it has been carried a bit too far with 
the result that the face has become too long and the 
nose is over large. 

The composition is one sided. With the head lean 
ing forward as it is here, there should be more space 
on the right side of the picture area than on the left, 
to provide better balance. As it stands, it would help 
to crop some more on the right side, which could be 
done while still leaving enough of the chevrons to indi 
cate his rank. Then, if the lower left corner had been 
held back a bit (the continuation of the arm to the pic 
ture edge is lost there) there would be a more solid 
base to the composition and, again, better balance 

The negative seems to be well exposed but slightly 
overdeveloped and the same seems to be true of the 
print, although the original has nice tonal quality 
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Lionel Decker, Jean Lynn and Mariann 
Brooks in the Dramatic Workshop’s Mid 
summer Night‘’s Dream. 
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sontsa'crmcn’sci: MAKING ORIGINALITY COUNT 
By Avery Willard 


ALTHOUGH | HAVE ALWAYS been interested in photography, little did | dream 
that | would become sidetracked from my chosen field of acting into this profession. 
Not too long ago | was singing in Broadway musicals and taking pictures of the 


other actors with an old Eastman box camera for my own amusement. During that 
time | was also a photographer's model, but have since given that up to be myself 


behind the camera. 


Now, though | use professional equipment, | keep my sittings as simple and 
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At right is a paste 
up montage combin- 
ed with art work, the 
whole appropriately 
presenting Maurice 
and his sup- 
porting cast in Dial 
M for Murder. At 
left below is Andy 
Gainey in the opera 
Rape of Lucretia. 


Evans 
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friendly as possible. The dramatic effect of 
low-key lighting against a black background 
is my favored treatment, and | specialize in 
portraits of theatrical personalities and pho- 
tomontage effects. 

Having been in show business myself 
| have found it easy to meet the various 
personalities | have photographed. When | 
first began taking pictures, if | wanted to 
photograph an actor and could find no one 
to introduce me | simply wrote a letter and 
asked for an appointment to show my work. 
Most people are friendly and will sit for a 
photographer if he really has something to 
offer. Later | contacted the various press 
agents and actors’ agents and showed them 
my work. This led to numerous assignments 


and since then my photographs have ap 
peared in Theatre World, A Pictorial History 
of the American Arts, 
Players Guide, through- 
out the country and a number of photo- 
graphic magazines and annuals. 


had shows 
here in New York City and only recently 
had an exhibit of portraits and montages at 
the Show Shop. Also my photographs and 
montages are being used in theatre lobbies, 
that 


Theatre, Theatre 


many newspapers 


| have several one man 


which means many people see them 


daily and as a result many fameus stage 
personalities have chosen me to photograph 


them — Luise Rainer, Nat (King) Cole, 


Peggy Lee, Gian Carlo Menotti, Lillian Gish, 


K. T. Stevens, Charlton Heston and Bill 





Eythe, to name only a few. 


Shortly after | began to photograph 
celebrities, | commenced experimenting with 
simple montages, working with my more 
interesting negatives. Actually | knew very 
little about photomontages then, and found 
that few professionals made them. Thus 
most of my montage effects are original and 
have been worked out from my own experi- 
mentation in and out of the darkroom. | 
have found they are quite popular and 
usually sell themselves, so to speak, because 
they do attract attention and are different. 

To me, photomontage is one of the 
most exciting forms of photography and | 
have come to think of most things and peo- 
ple in montage effects. Photomontages can 


Margaret Dale and 
Shaw of 
London's Sadler's 
Wells Ballet troupe, 
in the Sleeping 
Beauty ballet 


Brian 
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be used for so many things — in advertis- 
ing, illustrctions for magazines and books, 
cards, murals and the like. 

Originality in photomontage is endless 
and there are many methods of creating 
interesting effects. My favorite is by super- 
imposition in enlarging. Two or more nega- 
tives are placed in juxtaposition or nega- 
tives are superimposed over other negatives 
during the enlarging process. 

An example of a more complex super- 
imposed montage is my study of Paul Val- 
entine, actor-dancer featured in the Broad- 
way musical Wish You Were Here. This was 
a planned montage made as follows: First, 
| took various portrait shots of Paul and then 
several dance poses (he danced with the 





Ballet Russe at the age of fourteen under 


the name of Val Valentinoff). From the lot 


| selected four dance poses and one por- 


trait and worked out my design, aiming to 
create a picture presenting several moods. 
My first negative to be projected was the 
portrait which forms the center of the com- 
position. After exposing this negative, be- 
ing careful to mask off the other areas of 
the enlarging easel, | removed the paper, 
put down my guide sheet and projected on 
it the second negative, which is the dance 
pose in the upper left corner. With this cor- 
rectly positioned the guide sheet was re- 
moved, the printing paper replaced on the 
easel and that negative exposed, masking 
off all other areas as before. The three 
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Paul Valentine, fea- 
tured in the musi- 
cal play Wish You 
Were Here. 


remaining negatives were exposed in similar 
manner, working clockwise around the cen- 
ter head. 


An easier way of doing a photomon- 
tage is by multiple exposure on the nega- 
tive. This is one of the simplest forms of 
montage and I'm sure that many photogra- 
phers have made a montage by accidental 
double exposure of a negative. To go about 
this in a more planned way, work out your 
design on the ground glass of your camera 
and shoot your subjects against a_ black 
background. The black will not register and 
then each successive exposure can be 
placed in the remaining areas on the nega- 
tive. 


A very simple example, and one which 
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Montages work out 
well for unusual ad- 
vertising illustrations, 
such as this one for 
Tina hats 
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other professionals experiment with occa- 
sionally, is a double exposure planned on 
the ground glass, usually consisting of a 
profile photographed against a black drape, 
with a full figure or perhaps another profile 
shot on the same negative. | tried this very 
successfully with Val Dufour, an actor fea- 
tured in The Glass Harp, a Broadway play, 
and | think photographers seeking some- 
thing different, especially for window dis- 
play, should try this. 

“Collage” is still another way of mak- 
ing a montage and is also rather easy. To 


make a collage, cut out images or portions 
thereof, paste them up and rephotograph. 
Very often the finished print is airbrushed. | 
have made few montages of this type be- 


cause it is not as great a challenge to the 
imagination as superimposition. My montage 
of Dial M for Murder is an example of col- 
lage. First | took numerous shots of the five 
actors in various moods from the play. Next 
| drew a section of the dial of a telephone 
(the symbol of the play) on a piece of 
black bristol board and then cut out of the 
board five circles representing the dial num- 
bers. | chose the five heads | wished to use 
and made glossy prints to fit behind these 
circular Openings. These prints | pasted, in 
correct positions, on another sheet of card- 
board and then laid the black board over 
them. On that, with pen and white ink, | 
lettered the name of the play and the names 
of the actors. Finally | copied the completed 





Ten different nega- 


tives were super 


imposed to make 
this montage of 
Leonard Sill man 
and New Faces of 


1952. 
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paste up on commercial film. The finished 
print made a very effective lobby display 
at the Plymouth Theatre where the play is 
running. Originally | was commissioned to 
do a montage of the play for Theatre Arts 
magazine and my superimposed montage of 
the actors, with the telephone dial and their 
hands, appeared in the June, 1953, issue. 
Often | 
Broadway plays which are more effective 


have created montages of 


for display than the use of single pictures 
of the actors. 
this type was of the famed D'Oyly Carte 
Opera Company of London and their pro- 
duction of The Mikado 
the only New York photographer 
production shots of this opera company dur- 


One of my first montages of 


Incidentally, | was 
to do 


ing their first visit to the United States since 
the war. 

More recently | have created photo 
montages of The New Faces of 1952, Rose 
Tattoo, Dial M for Murder, Mid-Summer and 
Misalliance for lobby display as well as 
publicity in magazines and newspapers. My 
montage of movie star Mark Stevens and 
Geraldine Page appeared on the Playbill 
for Mid-Summer at the Vanderbilt theatre 

Although | specialize in photographs 
of the theatre and its personalities, | have 
created montages of other subjects. Recent 
ly Tina, noted New York hat designer, saw 
some of my work and engaged me to do a 
series of hat montages to be used in adver 

(Turn to page 46) 
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DATA 


THE MAIN light for this photograph was the 
250-watt Varibeam spot, quite high, at the right. The 
two 500-watt boom 
The shot was 


source 


spots were used as edge lights. 
made on Super Panchro Press Type B 
film, tray developed for 4% minutes in DK-50. The 


reproduction is from a projection to 11x14. 


CRITICISM 


THERE is an old gag that it takes two to paint a pic 


ture, one to do the painting and the other to shoot the 
painter when the work is finished so the party of the 
first part will not overdo the job. While we are not 
suggesting that the maker of this month’s photograph 
be harmed in any way, he certainly extended himself 
to produce a very spotty illustration. 

The first requisite of a good advertising photo 
graph is its ability to attract your attention, or make 
you look at it, and if it lacks this quality it fails of its 
prime purpose no matter how good it may be other 
wise. This print does have that first essential but some 
study is what the 
To begin with, we have a confusing 


required before one can discover 
message really is. 


¥ 
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background of a fine spotty texture, next we have two 
leaves and two pine cones (three of these four items 
being higher in key than the gloves), so that the pine 
cones fight with the leaves, each of which has a pattern 
of its own, for attention. Next are the lighter portions 
of the hat which form another pattern and which, espe 
cially the rim, draw the eye out of the top of the pic 
ture. Finally we come to the crossed gloves with their 
finger pattern. We think the hat is a sufficient (and 
suitable) prop by itself and that the leaves and cones 
might well have been omitted, thus producing a far 
better result. 

While the idea of placing the ensemble on a grass 
mat does have some originality this arrangement does 
not seem exactly appropriate for a subject of this kind. 
These are not sports, but rather all purpose gloves, used 
as dress gloves by many men. To associate sports 
gloves with some kind of outdoor activity is fine but in 
this case would it not have been far more pleasing and 
effective to drop the gloves over the edge of a table 
or some other piece of furniture, thus providing a less 
definite and more subdued background, and add a 
dark neck scarf to give the suggestion of cold weather? 

The lighting on could be 
proved. The texture fails to show in places, mainly on 


the gloves vastly im 


the fingers. The top glove has an ugly shadow in the 
center, giving the effect of a bulge. The placing of 
this glove also foreshortens it as it is one inch shorter 
(on the 11x14 print) than the one underneath. With the 
lens work and processing we have no complaint. 





A WOMAN’S APPROACH TO THE SCHOOL FIELD 


By Mrs. Lucille C. Withers 


WHILE | KNOW that there are quite a number of 
photographers today who specialize in photographing 
students in the schools and that this business has 
grown considerably in the past few years since the 
advent of new 7Omm and other equipment specially 
made for the purpose, | wonder how many of these 
photographers are women. Because | think | have few 
competitors of my own sex in the field it struck me 
that perhaps something about my own methods might 
be interesting and helpful to others. 

School photography is very definitely my business 
and it has been a source of much gratification to me to 
retain the same schools year after year and observe 
the panorama of that goes with it. | might 
remark that | did not succeed to the business as is 
the case with many women in photography. | entered 
it deliberately after spending 17 years doing labora- 
tory work for other photographers. | started in Chicago 
in 1948 and can still remember my first school, one 
in a small town with only 27 children in all. Through 
the years | have watched that school grow until this 
year, when | made my annual visit, | found it estab- 
lished in a new building with an enroliment of 300 
students. 

Perhaps in that story lies the secret to the modest 
success of myself and the staff which now works with 
me — we have tried to earn the loyalty of our schools 
through a personalized, close-working relationship with 
the school personnel, combined with the delivery of 
high-quality pictures. Quality work and service have 
paid dividends even to the point where, as principals 
and teachers move to other schools, they, as | might 
“take us with them.” 


living 


say, 

Only recently we moved to a new location in 
Berwyn, a Chicago suburb, where we have greater 
laboratory space and improved facilities for accommo 
dating more efficiently the 


steadily growing list of 


schools we serve. Back in 1948 | was employing two 
full-time and three part-time workers, covering a radius 
of 100 miles from Chicago and my slogan then, as 
now: “We Bring Our Studio to You for Your Conven 
ience,”” remains an actuality and not merely a state 
ment. Basically our operation has not changed since 
then though it has of course been necessary to employ 
additional equipment to some extent. The latter is due 
not only to the increased number of schools we cover 
but because in the past few years the enrollments at 
all schools have become far heavier as the hundreds 
of thousands of “war babies” reach school age. 

My representative Mrs. 
contacting, 


Lorraine Schulte does my 


booking and collecting. She is an ace 
saleswoman and while she not only maintains contact 
with the schools already on our lists, she is constantly 
visiting the 


salesmanship ability comes into play 


new ones. Those are where her 
— as it did in 
the days when | first started — because her first job 
is to the school that it the 
photographed. Each school a per 
centage of the total sales to its students this 
amount, which grows year by year, becomes a welcome 
addition to the funds all build up 
methods to support student 
which would otherwise not be possible. 


cases 


convince should have 


students receives 
and 
schools through 
various many activities 

Once a new school has been signed up, or comes 
up on our schedule, | the 
proper the photographs. It is at this 
point where the importance of producing really good 
work enters the picture that, 
would not hold year as | 
already mentioned. Incidentally, as a 


regular annual arrive at 


time to take 


because, failing 


we 


schools year after have 


result of my 


work in the schools, | get many calls for home por 
traits as well. 


My equipment includes two cameras, one an 8x10 
Grover view camera with a reducing multiple back so 
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that | can take eight shots on a 5x7 film. | have two 
lenses, both of them F/4.5 Wollensok Velostigmats, 
one being 7" length and the other 9". 
This outfit is used for “gems” or individual portraits. 


focal 


For cross-room groups | use a 5x7 view camera with 
the 71," lens and put it on an eight-foot Highboy 
tripod. At that height | work on a small stepladder 
and, with one #22 photoflash at the camera, shut the 
lens down to F/22 or F/32, depending on the amount 
of light coming through the windows. If a side light 
is necessary | place a #2 photoflood in a reflector 
where it is needed. | use Triple S Ortho for everything. 


Naturally with such equipment | cannot shoot 
a hundred or more students per hour as many school 
do with their outfits. On the other 


hand | don't want to. | prefer to work a bit more 


operators faster 
slowly and thus assure myself that when each job is 
done the school, the students and their parents, and | 
myself will all be happy about it. | would be interested 
in knowing whether any other women ore specializing 
in this type of photography and if this small contribu- 
tion of mine will help any women to enter the field 
| can only say that there is always room for one more 
and that 
welcome business stimulant. 

The letter which 
it is used either as a confirmation after Mrs. 


competition, if it is clean and fair, is a 


follows may also be helpful. 
Schulte 
has made a contact or in answer to many inquiries 


we receive direct from schools which have been 
recommended to us by others, and explains cur prop 
osition briefly but clearly. 

In accordance with your request for an ouiiine of 
our project we trust the following will explain the 
matter in full. 

We bring our portable equipment to your school 
and photograph every child individually, or if parents 
prefer, brothers, sisters, or twins may be photographed 
together. 

Pictures are submitted for parents’ approval in 
an envelope with prices, etc., printed thereon 

This envelope contains 12 Small Photos, 1 Small 
Mount, and 1 3x5 Mounted Enlargement — 85c com 
plete. Or they may keep only 12 Small Photos and 
1 Small Mount for 50c, or 6 Small Photos for 35c. The 


3x5 Mounted Enlargement is 35c 
SCHOOL RECEIVES 20% OF TOTAL SALE 


Please note that instead of the usual flat white, 
we use a Hand Painted Portrait Background. Also, we 
finish all of our pictures, both large and small on a 
Special Portrait Paper. 

We also do Classroom Groups, Project, Graduation 
Group or Composite Pictures. 

Represented by Lorraine Schulte 
9801 S. Artesian Ave 
Evergreen Park, Ill 
Phone: Evergreen Park 8034 


THAT INHERENT SOMETHING 








IT’S YOUR PERSONALITY THAT COUNTS 


By Harry A. Cole 


IT IS QUITE a mystery to me what the average good 
photographer thinks of all the varied types of advice 
that are written for him or told to him. Hundreds of 
articles of words 
been spoken and heaven only knows how many com- 
binations of lighting diagrams have been drawn for 
the portrait field especially, 


have been written, millions have 


him. And very few, in 
ever mention or possibly ever realize that the lighting 
diagrams they prepare may not be suitable for even 
one out of a hundred particular sitters, poses or 
combinations of equipment. 

No two of us are alike — thank the Lord. The 
hat that is to Mrs. Jones may quite 
possibly look terrible on Mrs. Smith, and vice versa. 
And, lighting 
hove so carefully worked out for Mrs. Jones is likely 
to make Mrs. Smith As a professional 
photographer | don’t object to lighting diagrams and 


very becoming 


similarly, the combination which you 


look terrible. 
| will agree that they can be very helpful, as often to 
the established praciising professional as to the com- 
parative newcomer to the business — with reservations. 
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Photographer 
December - 1953 


When you study a lighting diagram, study it specific- 
ally in relation to the accompanying portrait or photo- 
graph solely as an indication of how one particular 
photographer produced one 
certain given circumstances and conditions. Don’t take 


particular result under 
it for granted that this same diagram can be applied 
without change to another sitter or subject, no matter 
how recognized an authority the maker of the diagram 
may be. Consider the diagram only as a point of refer- 
ence, a place from which to make a start in your own 
attempt to produce a similar lighting on a subject of 
your own choosing. 

This approach may seem to be the long way 
around, but what | am getting at is that lighting is 
only one element in the production of a good portrait 
and that, in my opinion at least, there is a much more 
essential ingredient in portrait photography. That is 
personality — your personality — the impression you 
make on your sitter. Perhaps you hadn’‘t thought of that 
at all because so much emphasis is placed all the time 


on posing, lighting, composition, technique and what 





not. 


All of these are important, especially if you happen 
to be just starting in our profession. If so, be sure to 
belong to your state organization and to your local 
group if there is one. Study the work of as many photo- 
graphers as you can and learn all the rules of composi- 
tion, lighting and technique. Then learn how to break 
those rules intelligently, but with it all let me impress 
on you something | have learned through experience 
and which you will find worth remembering. It is this: 
More portraits are sold by the cameraman before and 
during the sitting than are sold by the receptionist. 


The quality of your picture depends as much on 
the impression you make on your sitter as upon all 
the expensive lights and fancy backgrounds you can 
buy. Some of the finest portraits | have ever seen 
were made with a background consisting of an old 
piece of burlap hung from the ceiling and a 1,000- 


watt lamp and a reflector for lighting. Anyone pos 
sessing average intelligence can master the mechanics 
of the camera and the processing of negatives and 
prints in a reasonably short time, but what you get 
on your ground glass and your punching of the bulb 
at the psychological moment are where your individ 


vality enters into the scene. 

to the 
degree that your work is recognized on sight by other 
photographers, 


In time you may become an _ individualist 


and even by some members of the 
public, without a signature. When that day comes, you 
will have arrived. You will have started to collect some 
blue ribbons, and the Degree of Master will become 
visible on the horizon. 

It is not 
books, or 
help, 


acquire that inherent something which is a combina 


done by going to schools, or reading 
They 


with or 


through any other artificial means. 


believe me, but you must be born 
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tion of instinct, desire and ambition that puts people 
at ease in your company. Especially is this necessary 
once you turn on your lights and point that big 
bullseye of a lens at them. Be it man, woman or child, 
you are either going to get a picture of a tense or 
possibly scared individual, or you will achieve a 
portrait of a person who is enjoying the experience 


and shows it in the finished result. 


| believe it is necessary to be very critical of 


your own work. When you feel 


particularly good negative of an 


you have made a 
interesting subject, 
make a large print, frame it, hang it on your wall 
where you will see it constantly, and then try to pick 
it to pieces. Go back and make oa better print and 
repeat the process until you are wholly satisfied. Only 
when you can “live with’ a portrait can you feel 
certain that you have done a really good job. 
Returning to your work in the camera room, the 
in the best 


modern camera, 


finest lens shutter, installed in the most 


plus the very best film and paper 
that you can buy, may assure you a technically perfect 
result, but sitter has 


unless your 


brought out that relaxed, easy expression, you have 


influence on your 


not produced a good likeness, and that is what your 


customer is paying his good money to receive. Fancy 
mounts and folders may help in the final presentation, 
but your camera work must be right because it is the 
photograph that will receive the closest final inspection 
and all too often a handsome mounting outshines the 
photograph. 

When your customer looks at the proofs and says: 
“| have seen snapshots made with a Brownie that are 
better than these,” you have failed no matter how 
faithful your lighting, how fine your composition or 
how excellent your technical quality. Portrait customers 
today are not looking for technical perfection; they 
want natural, unaffected likenesses like those they are 
accustomed to seeing in their amateur albums at home. 
Those photographs may be crooked, faded, stained; 
the backgrounds may be atrocious and the faces and 
flesh tones may be so burned out that they are nothing 
more than white paper. That's why they come to you 
for a professional portrait but just the same they want 
those characteristic poses and expressions which they 
know represent themselves. They naturally expect tech- 
nical perfection but what they want is a good likeness. 
A combination of the two, properly presented, is the 
road to success. 


WHEN YOU’RE NOT ON THE GROUND FLOOR 


BY EDWIN A. FALK, SR. 


IF ONLY BECAUSE of the window display space they 
make available with which to attract the attention of 
the passersby, ground floor studios are nice things to 
have. Unfortunately, and for various good reasons, not 
all of us can be so fortunate. So far as we are con- 
cerned it became necessary for us to accept upstairs 
quarters, with the customary limited show case space, 
for ourselves. As a result we are constantly exploring 
work before the towns- 


all avenues for getting our 


people. 
One way to accomplish this is to work up displays 
which have a general appeal to the public; which, in 
other words, have enough drawing power in themselves 
so they will appeal to the owners of other business 
being “stoppers” that, 
photographs, 
customers to the firms in whose windows they appear. 
With that 
ahead of 


establishments as quite aside 


from attracting attention as will draw 


idea in mind, and starting considerably 


Easter, we photographed all the ordained 
ministers of all the churches of our town. We finished 
and mounted the portraits uniformly on large mats, 
attaching to each a small card on which we lettered 
the name of the minister as well as the name of his 
church. Finally. to complete the display, we had a large 
lettered urging all 


card neatly who might see the 
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display to attend the church of their choice each 


Sunday. 

After showing all this to the manager of a local 
shoe and luggage store which is strategically located 
in the business section, he was glad to give us a 


choice section of his newly remodeled windows, in 
which the display appeared from Good Friday through 
Easter Sunday. It happens that soon afterward, while 
attending the lowa convention, we met a photographer 
from Clarinda, lowa, who told us that the manager 
of a similar store in his city (a branch of the same 
had heard of the 
display had created for our 


he had been asked to make up a 


chain, by the way) satisfactory 


results this local store 


and as a result 


similar display for the “'xrinda store. 


That was particu interesting because the 
manager of our local s 
well pleased with the attention created by the photo- 


and 


vad told us he was very 


graphs such confirmation, 


city, proved that he was not merely being nice to us. 


coming from another 


It was also quite definite proof that displays of this 
the photo- 
grapher but really do help the store that contributes 


sort are not only good will builders for 


thought was 
readers 


the display This we a_ helpful 


sidelight 


space. 


we might pass on to who might 





Mr. Falk’s Easter 


window display 


otherwise think we were overenthusiastic. 


As for our end of it, we received many compli- 
ments and have already traced several sittings directly 
to the display. We feel sure the long range benefits 
will be well worth the time and cost involved. We 
might add — and if this be treason make the most 
of it — that each print after use in the display was 
presented to the minister with our compliments, and 
that we made no effort whatever to sell this or other 
prints to any of the ministers. We consider this to 
have been legitimate advertising for the purpose of 
bringing our work before the attention of the public 


in @ manner not otherwise possible because of the 





We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated 
if necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











INEXPENSIVE WETTING AGENT 
BY R. A. SENIFT, GREYBULL, WYO. 


For more than two years | have been using an or 
dinary soap product — Glim — as a wetting agent. 
It is very powerful and costs only 30c for six ounces. 
Put two or three drops in a gallon of water and use 
its as a rinse; your negatives will dry with no streaks 


or water marks. | also mix a few drops with a little 


location of our studio and that the comparatively small 


cost of negatives, prints, mounts and showcard is a 


fair —- and reasonable — charge against our adver 
tising budget. And, in addition, we feel we were doing 
the community a service in an attempt to boost church 


attendance. 

Certainly we do not feel in the least worried over 
the effect of these few “free” pictures on our standing 
in the community, and we know the plan built us an 
enormous amount of 
studios would find 


good will. We are sure many 
this worth while but we do want 
to close with one 


suggestion: show no preference to 


any denomination. 


warm water and pour this into my deep tank before 
roll films are hung up to dry. Thus 
both the sheet film used for my professional work and 


it takes care of 


the rolls | finish for my customers. 


KEEP SUN GLASSES IN THE DARKROOM 
BY PETER KEEGAN, CRESSKILL, N. J. 


the 


summer, 


When you are working in 
the bright keep a pair of 
sun glasses where you can reach them handily. When 
ever you are called away from 


darkroom, especially 


during days of 


the darkroom for a 
short time, put them on. When you return to the dark 
room and take them off you will be surprised how 
readily your eyes will become accustomed to the differ 
ence in light. Ordinarily the sudden change is so hard 
on the eyes that one is likely to knock things 


while groping around during the first minute or so 


over 
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The Marketplace 








Where addresses are not given, a posond 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











The improved Mans- 
field Aqua-Mite wa- 
ter filter. 


Mansfield Aqua-Mite Filter Co. offers improved, low-cost 
(only $9.95) Mansfield Aqua-Mite Water Filter with special hose 
and faucet adapters ($1.50 per set) permitting its use any- 
where that piped water is available. Lasts indefinitely without 
replacement of mechanical or chemical components. Because it 
also absorbs chlorine and similar elements, chemical reactions 
between chlorinated or treated water and photographic solu 


tions are minimized. (Illustrated) 


General Binding Corp., 812 W. Belmont Ave., Chicago 
14, Il, now offer line of Stock Covers specifically designed for 
use with plastic binding equipment. May be ordered 
quantity to 5,000 or more. Available 
plastic coated material, press polished solid plastic, embossed 
poper with leather type graining, or imitation leather; all 
B%xl1% to take pages and sheets 8%x11 or less. Special 
cover sizes or die-cut windows on covers by special quotation. 
Some cost as little as 5c per set (two pieces); all are in stock 
for prompt shipment from all principal cities. GBC Cover 
Manual, which contains reference material, will be 
sent on receipt of $1.00 


in any 


from five in special 


valuable 


Chilcote Company, 2140 Superior Ave., Cleveland, Ohio, 
have exclusive distribution new Clarke Borderless Easel invented 
by photographer Arthur Clarke, Richmond, Va. Offers fast, 
positive, trouble free way to make enlarged prints without 
borders. Paper is secured to ease! by four pointed rubber pegs 
which displace slightly as paper is placed over white area on 
which image has been focused. Guide peg at top margin of 
white area assures true registration permiting inserting and 
removing paper with one hand Black area of easel absorbs 
overriding negative image, moking for easy composition with- 
out eyestrain. Priced 3%x5 $3.00; 5x7 $4.00; 8x10 
$5.00; 11xl4 $6.00; set of four $15.00. (Illustrated) 


The Clarke border 
less projection easel 
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Revere’s new Model 
444 35mm slide pro- 
jector. 


Revere Camera Co. presents new, unusual Revere 444 
35mm Slide Projector, selling in medium price bracket between 
$60.00 and $70.00. Operator can preview slides right side up 
and facing him; narrow metal drum which holds slides re 
volves them backward or forward to lens; all types mounts — 
glass, plastic or paper — are automatically positioned; side 
blower keeps exhaust air away from operator; slides automati 
cally fade in and fade out eliminating ordinary visible chang 
ing of pictures; mechanism is completely self-contained with 
no projecting parts; optical system is based on 300-watt G-E 
18% lamp and 5” F/3.5 Wollensak anastigmat lens assuring 
brilliant illumination even to outer edges. 
to be so revolutionary it ‘‘will 
obsolete.’’ (Illustrated) 


Machine is claimed 


make all other projectors 


Natural Lighting Corp., 1124 E. Colorado Blvd., Glen 
dale 5, Calif. offers new type light stand called Sturdi-Stand, 
with upright support bracing and centrally located cast ‘‘bell 
housing’’ for weighting unit with sand, thus eliminating sand 
bogging or other methods holding down legs to prevent top- 
pling when using heavy lights at high levels. Sturdi-Stand will 
support 15# light at 10° height safely. Price $37.50 


Recora Company’s Announcemat should be welcomed by 
‘‘one man‘ studios everywhere. This packaged unit includes 
18”x30” floormat type switch with plugin type transformer plus 
bell, chime or buzzer. Two kinds floormats are available, both 
made of durable vinyl plastic and/or rubber and waterproof. 
One, for bare floors, is 3/16” thick with tapered edges to 
prevent tripping; other, for use under rugs, carpets, mats, 
etc., is 3/32” thick. Connect with 25’ of wire (included in 
unit) to transformer and alarm. No technical installation nec 
essary Step on any part of mat, called Recora Switchmat, 
sounds alarm which stops when person steps off. Six standard 
models, ali priced complete at $22.95 


American Speedlight Corp. is making new auxiliary light 
unit designated Ascor Light Unit Model 1905A, 
in wiring circuit connection and 15’ cable 
several such units in series from one power supply. This and 
L908A (same except that it contains builtin modeling light) 
are designed for use with Ascor Midget speedlight power sup 
plies, making possible very compact, light weight portable out 
fits with sufficient light output for monochrome work even 
when using five light units Price of L9OS5A is $52.50 
(Ilustrated) 


which includes 
to permit using 


A new Ascor auxil- 
iary light. 








Picframe, a new 
adjustable picture 
frame 














Picframe Company has placed on market Adjustable Pic- 
frame which fits any photograph or picture up to 27” height. 
Anyone can frame a print in 10 seconds. Guaranteed by mak- 
ers superior to any adjustable frame in design, construction 
and usefulness, at no higher cost. Available in clear or 
neutral warm gray Lucite. Price $1.50. (Illustrated) 


Natural Lighting Corp., 1124 E. Colorado Blvd., Glen 
dale 5, Calif. has new Gobo Folding Stand which, at moderate 
cost, solves problem of handling silks, nets and flags as in 
major studios. Weighs 3424, will extend to 12’. By altering 
with castings supplied, may be used as light duty boom unit 
or gobo stand. Price $12.85 up, depending on 
desired 


accessories 


. Ansco, Binghamton, N. Y., due to many requests, now 
adds to Cykora paper line Silk #1 d.w., Cykora Silk d.w 
having been obtainable heretofore only in contrast grades 70 
and #2. Warm toned projection paper with high speed charac- 
teristics, new Silk #1 d.w. is particularly suitable for use 
with contrasty or brilliant negatives. Packaged as follows 
5x7 — 25, 100 and 500; 8x10 — 25, 100 and 250; 11x14 — 
10 and 50 


. Taprell Loomis Div., Eastman Kodak Co., Chicago 16, Ill. 
hove ready their 1953-54 Photo Mount Catalogue, which will 
be sent without charge if you write on your letterhead and 
mention THE PROFESSIONAL PHOTOGRAPHER. 8x11, 38 
pages, profusely illustrated, it lists and illustrates all their 
latest mountings in wide range and with some unusual novel 
ties, gift certificates, albums, etc 


, Eastman Kodak Co., Rochester 4, N. Y. now offers ad 
vanced workers precision made roll film Kodak Chevron Camera, 
combining Kodak's finest lens, shutter and splitfield range find- 
er, Takes 12 2%x2% negatives on each 620 roll. Lens is 
78mm F/3.5 Kodak Ektar, in Kodak Synchro-Rapid 800 shutter 
of gear retard, presetting type with continuous action 
blades, providing 10 speeds from one to 1/800th seconds plus 
bulb, with click stops, large smoothly operating shutter release 
lever on camera body and builtin flash synch. at all speeds 
for Class F or M lamps or speedlight. Precisely coupled split 
field type range finder is accurate within depth of field range 
at maximum oanerture over entire focusing range 


train 


Optical eye 
level view finder has builtin automatic parallax correction over 
complete focusing range. Camera body is single basic olumi 
num casting covered with black morocco grained Kodadur; all 
major parts are one piece aluminum die castings Numerous 
other features. With simple adapter can be used with 828 
monochrome or color film also. Price $215.00. (Illustrated) 


The Chevron camera, 
one of Kodak’s new- 
est 


Kodak 
model 
RF 


offers 
Bantam, the 


new 


Eastman Kodak Co., Rochester 4, N. Y. announces, in 
Kodak Bantam RF Camera, first Bantam since Bantam Special 
to have lens coupled range finder, this of superimposed type 
combined with view finder for eye level single window viewing 
and ranging, with range finder accuracy well within depth of 
field from 2'%' to infinity at maximum aperture lens is 
50mm F/3.9 Kodak Ektanon (all air-glass surfaces Lumenized) 
with apertures to F/22 and click stops, in Kodak Flash 300 
1/25th to 1/300th plus bulb, speed scale 
also having click stops and being visible from top of camera 
Synch. for Class F lamps at all speeds except 1/300th and 
Class M at 1/25th large shutter release of plunger type is 
located on top of camera. Automatic film stop, double ex 
posure prevention and release for intentional double exposure 
ore other features Body is brown phenolic plastic 
Kodadur covering and brown Tenite I! range finder housing 
Fits in hand, weighs only 14% ounces, shoots color of mono- 
chrome, ot present available only in Kodak Town and Country 
Outfit, costing $78.50. (Illustrated) 


shutter with speeds 


with tan 


Graflex, Inc., Rochester 8, N. Y. now have 36°’ Koiled 
Kords for use with Graflite equipment, made of rubber covered 
#20 wire, heavier and stronger than most such cords currently 
available. Model for solenoid use costs $3.25; for synch. shut 
ters $3.50. Also available is Koiled Kord Clip for Pacemaker 
"34'' and ‘'45'' Graphics and (with minor adjustments) for 
Anniversary Graphics This absorbs, through front standard, 
pull generated when these cords are extended which otherwise 
falls directly on shutter or solenoid. Clip costs 35c 


Interstate Photo Supply Corp. are importing from Ger 
many portable, battery powered Ultrablitz Amateur I!l Speed 
light, weighing only 32 complete with batteries and reflector, 
priced $59.95 less batteries. Power pack is clip of three 1 5c 
standard flashlight which assure 200 to 300 1/750th 
second flashes replacement. Flash tube is rated for 
25,000 flashes all of constant duration with five second time 
lag. With 100 ASA rated film, guide number is 110; for ASA 
50 80; for ASA 10 40; for outdoor color — 25 to 30 


cells, 
before 


Standard Register Co. have ready 1954 line fully auto 
matic Form Flow Registers for simplifying studio record keeping 
These offer ultimate in mechanizing hand written records and 
highlight exclusive new Carbomatic 
vancing carbon paper 
legibility and 


feature, automatically ad 
with each set of forms, assuring maxi 
eliminating periodically advancing and 
tearing off carbon paper by hand Front and top, all one 
piece, lift up for full accessibility and allow for extra quan 
tity of forms. Audit copies refold into locked compartment in 
rear Several other types of registers are in 1954 line De 
tails on request. (Illustrated) 


mum 


An automatic Form 
Flow register for the 
reception room. 
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A low priced camera 
from Kodak, the 
Brownie Holiday 


Eastman Kodak Co., Rochester 4, N. Y. presents, as its 
lowest priced camera (only $4.25), Brownie Holiday Camera, 
engineered for outdoor work only, therefore without provision 
for flash or time exposures, idea being to produce simplest 
possible camera for sharp, clear, well exposed pictures in 
monochrome or color Optically centered fixed focus lens de 
livers clear, sharp images to edge of film; single acting auto 
matic setting shutter works at approximately 1/45th Eye level 
view finder is centered in top of camera above lens Com 
plete with braided rayon neck strap; several accessories avail 
able. (Illustrated) 


Natural Lighting Corp., 1124 E. Colorado Blvd., Glen 
dale 5, Calif. has something different in Grover Versa-Lite, 
“strip light’ which, portable, carries five lamps in row, each 
individually movable by means of novel ball and socket lever 
arrangement so all may be concentrated or wide area covered 
Ideal for overhead flood work and copy board arrangements 
Levers, manipulated from rear, eliminate touching hot lamps; 
assure perfect control Price $48.50 


(Continued from page 18) 


photographer (on the staff of the Indianapolis Star for 
31 years) he paid far more attention to professional 
photographic affairs than most news cameramen and 
had for years belonged to the Central Indiana Society 
as well as the state association. Joe, as everyone knew 
him, retired this spring. 


HA new firm specializing in the production of high 
quality color prints for national advertising reproduc 
tions, mural size color prints for industrial exhibitions 


and high quality quantity color prints for use as sales 
men’s presentation pieces is the Color Corporation of 
America, with headquarters at 610 S. Armenia Ave., 
Tampa 9, Fla. Joseph H. Snyder, president and general 
manager, states that the firm is equipped with a com 
plete complement of the latest precision equipment and, 
with a staff enjoying the necessary “know-how” all 
backed by a board of directors including leading busi 
ness men, is all set to offer a quality service in color 
print and transparency making 


@ After 41 years in the same location in Kalamazoo, 
Mich., the Michigan Photo Shutter Company have moved 
to 3605 S. Burdick Street, that city. There the makers 
of the famous Packard-Ideal shutters have erected their 
own building and as a result will soon be able to in 
crease production. Harold C. Henshaw, manager, writes 
that “it was quite a move for mother but now that it is 
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completed and we are moved she is tickled pink and 
wonders why she didn’t do it years ago. Incidentally 
she is fine and although nearly 80 still comes down 
nearly every day to the office.“ How many readers 
remember the days when in addition to booth space 
the national convention always sold a few “table 
spaces” to the publishers and one or two small but 
well known firms? For many a year our table was 
never far from that presided over by the smiling coun- 
tenance of Mrs. Henshaw. With that small annual 
investment, an equally small advertisement which has 
run in every issue of this publication for a quarter 
century or more, and a shutter which after all never 
really needed advertising or promotion anyway, Mrs. 
Henshaw built up the Packard-Ideal shutter to where it 
has become practically standard equipment in every 
portrait studio. 


@ The Fifth International Color Slide Exhibit of the 
New York Color Slide Club will be held in the spring, 
with March 19 the closing date. Almost 2,000 slides 
were entered for this year’s show. For entry forms 
write Robert J. Goldman, 43 Plymouth Road, Great 
Neck, N. Y 


W@ Robert S. Childs (better known as Tim), 48-year-old 
commercial photographer who was first president of 
the Professional Photographers’ Guild of San Diego, 
Calif., died recently at the Naval Hospital there. 


@ Frederick E. Koella of Toledo, Ohio, died on October 
19, after a long illness at his residence studio there 
When only eight he began helping wash prints and 
sensitize paper back in 1882 in the studio of his father, 
John Koella, one of Toledo’s photographic pioneers. In 
1896 he started his own studio on Lagrange Street but 
four years later took over his father’s place and re 
mained there until the site was sold, after which he 
set up a studio in his home and continued until his 
retirement in 1944. He was 78 


tising. One of these is a combination of models wear 
ing the hats, twined together with Tina’s labels. 

Other interesting subjects for photomontage are 
children and pets. One of my more popular montages 
is a superimposed study of my cat “Bobby,” showing 
him first as a kitten and then as a cat, the photographs 
taken over a period of years. 

I'm sure that any photographer with a reasonable 
amount of ingenuity can think up suitable subjects for 
photomontage because actually any type of picture 
may be so used. Many studio owners, due to their 
locations, are not as fortunate as | in opportunities to 
portray celebrities, but you need only look around you 
Perhaps scenes in your own vicinity will make unusual 
montages or, if you make many baby portraits, you 
have perfect subjects for this style of photography. If 








DON’T JUNK THAT CAMERA! 


We specialize in quality custom-made bellows for all 
cameras, domestic or imported, modern, obsolete or dis- 
continued. Made from genuine leather or Viny! with 
satisfaction guaranteed. Tell us your problem and ask for 


prices. 
W. |. WILLIN & COMPANY 


5234 E. Valley Bivd los Angeles 32, California 











you already sell so called panels, just carry the idea 
a bit farther, surprise your customers with montages 
and be a step ahead of your competitors. 


| would like to stress that photomontaging requires 
much time and patience both in the planning and the 
actual making of the print. Also, | think that the 
photographer should have a “feeling’’ for this form of 
photography because montages are not “easy.” | would 
suggest that for a first try the reader start with a two 
negative montage for a simpler approach to super- 
imposing. Some photographers may find collage more 
interesting, while others may prefer double or multiple 
exposure on the negative. Also there are many ways 
to plan a montage. Many times | already have an 
arrangement for a montage in my mind before | actual- 
ly take the pictures — my idea and the composition | 
wish to present come first. Then again montage ideas 
may present themselves after | have taken a series of 
photographs. The subjects may be quite different but 
some basic theme which suddenly occurs to me may 
make them entirely appropriate for a montage. 


Very often | create a montage on speculation — 
first because | enjoy making them and second because 
in nine cases out of ten the montage will sell — after 
having a particularly interesting sitting with a subject 
or subjects. Many rising young models and actors pre- 
fer my montages to the more conventional composite 
theatrical photographs because the montages seem to 
attract more favorable attention from agents and pro- 
ducers. One of my most recent is a photomural which 
| created for a New York theatre lobby. Here, by the 
way, is a great field for photographers everywhere — 
photomurals made from montages for theatres, restau- 
rants, stores, offices and homes. They can also be made 
into beautiful screens. Why more professionals have 
not tackled photomontage | do not know. It takes 
time, that is true, but it brings commensurate financial 
rewards and, for the present at least, is a field in 
which there is little competition. 


Vernon Booth 


Continued from page 29 


ter faces. The skin looks like skin. Others who are 
unable to accomplish this simple feat turn out inferior 
stuff and sell it as ‘‘glamour’’ — static, immobile ex- 
pressions that make those who posed look as if they 
were peering beyond the beyond. A cameraman's ex- 
pression naturally evokes a similar one from the person 
posing. Thus one who knows can pretty well judge 
the photographer by the expressions he gets from his 


Don’t Throw Profits 
AWAY! 


There’s real money in difficult copy jobs 
and you can't afford to turn them down 
because you are “too busy” or haven't the 
necessary facilities 


Competition in the Portrait Field 
Gets Tougher Every Day! 


Sidelines such as copies, properly pushed, 
can at least pay your rent and perhaps 
much of your overhead 


Write for our new illustrated price list 
today. It will show you how, with no invest 
ment except for a few samples, you can 
tap this profitable field 


The Walter Gaehler Co. 


510 S. Clinton St Syracuse 2, N. Y 











sitters. 

The natural look that Booth catches is due to his 
own personality. No one can take that away from 
him. That's money in the bank. Don’t try to touch it. 
But getting those skin tones is due to exact exposure 
and exact development. No one can put this on paper: 
exact exposure depends on the amount and quality of 
light. But Booth’s films are developed in DK-50 for 
exactly four minutes and forty-five seconds at sixty 
seven degrees. A little overdevelopment and the skin 
pores become little black pin points; printed down 
they look nasty; underdevelop and there is nothing to 
print, nothing worthwhile, anyway. 

You will be surprised to learn that all but four 
of the photographs used to illustrate this article were 
made on heat fogged film. | saw the negatives, but 
didn’t note which were which. Those interested who 
think they can pick them out can write Vernon. 

Here’s what happened. He received an order of 
film and couldn‘t figure out what was wrong. The film 
was fresh. It had been stored properly. He checked 
with the supply house, the weather station, sent some 





We Pay HIGHEST PRICES 


Used, Snisentan Safety Films 
WRITE FOR QUOTATIONS 
PLASTOFILM, INC. Wheaton, Illinois 
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THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 
and School Work — Send for Descriptive Literature. 


MACVAN MANUFACTURING COMPANY 


2095 Moore St. San Diego 1, Calif. 


TOP QUALITY PHOTO MOUNTS 
WALLET SIZE PHOTOS SPECIAL CLOSE-OUTS at Rock Bottom Prices. Write at once 


Why worry about competition? Let us make these 2'x3'2 beceuse at these prices they won't last long. 
prints for you. On double-weight paper from any size nega- Also ask about our 
five to and including 5x7, in lots of 24 of more, for only METAL PHOTO FRAMES 


sprain NU-WAY COMPANY 
MARCHION PHOTO SERVICE, Fostoria, OHIC 1702 W. Central Ave. Toledo 6, Ohio 


their lifetimes and spend the balance of their time on 
PACKARD IDEAL SHUTTERS earth sending it here and there until, they hope, every- 
Sold by Jobb d Deal one has seen and admired it. Booth makes his show 
ME Sa: 4c M eo pare ints as a matter of course. 
EVERYWHERE ‘i ove 
Manufactured only by Watch this boy. After he has made good in his 
. . . . 
Michigan Photo Shutter Co. home town, he’s going places, photographically speak- 
3605 So. Burdick St. - - - Kalamazoo 2, Mich. ing. The prints you see reproduced are straight. As 
Charlie Holbrook told him, excellent prints come from 
films back to the manufacturer with the data. Con- properly exposed and properly developed negatives. 
clusion: It had become heat fogged in transit and the And here is the result. 
manufacturer sent new film. 
































Vernon uses speedlight exclusively now — and 
the development time remains four minutes and forty 
five seconds at sixty-seven degres. So don’t accuse 


TOO LATE TO CLASSIFY 





s . : WANTED: USED Beattie Super Boom-lite or Senior Boom 
the editor of making a slip-up, regardless of what you lite. Tomita Studio, Abbot Bidg., East Lansing, Mich 12-1 


nave vend and heard ehovt everdeveloping when Fo0 sais, Kedetren Studio speodiomp three-light vnlt; 
using speedlights. Omega DI! enlarger; Wabash-Sylvania portable Electroflash 

Booth, by the way, uses full five by seven film, mn Se See, Saee, .Y =" 
and his five by seven Studio camera is equipped with 
a fourteen inch Dallmeyer lens, an old timer in a big 


SITUATION WANTED 
brass mount large enough for a Fourth of July cannon. 


He is no lone wolf, | might add, and as secretary- The insertion of an advertisement under ‘'Situation Wanted’ 

3 niet carries with it the obligation on the part of the employee 

treasurer of the Texas Photographers’ Association, works to answer every letter he receives in response to his adver- 

like a dog in the interests of his fellow photographers. ti t for a position, if only with a postcard. The pub- 

He did t k f th ty. h lishers will appreciate being advised when employees fail 
ee See mene aay oe ese snes sor snow to accord this courtesy to employers. 








prints, and he never submits a print twice. There are 
photographers who have made one good picture in 











OPPORTUNITY WANTED: Have seven years operating wedding 
studio. Would like position to learn other phases of photogro- 
phy. Write N-46 care this journal. 10-3c 





Make up your mind- 


; f : . A camera man and printer with managerial experience. Wife 
—once you've tried Probus Print Lustre you'll find you can’t get 


MAN, WIFE combination Crack portrait and commercial 


excellent receptionist and colorist. Only south or southwest 


along without it. It's tops as a medium—in oil coloring right considered. Write C-92 care this journal 12-1 


through—from tinting to canvas—so say professional workers 


WOLFF & DOLAN 5550 California Street lg gee yg desires position with a future 


A Give week's salary and work in first 
Son Francisco 21, Calif letter. C. W. Koehn, Box 11, Lakefield, Minn. 12-1 


hag = PORTRAIT FINISHING 

9 

hy Not NO ane DEVELOPING, PROOFING, RETOUCHING, 

Transparent — Baby Stays ‘Put PRINTING, ENLARGING, COLORING, COPIES 
Slickest Thing You Ever Used 


. « + @ finishing service at reasonable prices. Fine quality 
NICHOLS BABY POSER and fast dependable service known the country ever. 


pig oP eB piiite for OSBORNE LABORATORIES 


325 Mill St. Bristol, Pa MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 
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WL Let25) 7 your shop capacity. ..do a better retouching job... 
Ui ADAMS RETOUCHING MACHINE 


For faster, smoother, better re- 
touching, the Adams Retouch- 
ing Machine is the answer. 
You can increase the retouch- 
ing capacity of your shop up 
to double in just a few days— 
and give better service on 
your prints. 

Here are some of the features that 


make the Adams Retouching Machine 

a profit-maker everywhere it is used 

© Fastest, smoothest retouching 
or etching, even for beginners 

® Oscillation confined to nega- 
tive carrier only 

®No diffusion necessary on 


For the fourth straight year, the famous Winona School enlargements 


chooses Adams Retouching Machines for its classes. Above 
Mr. Al Rippe, well-known photographer of Watertown, Wisc., 


® Smooth, horizontal movement 
instructs a Winona class in the use of the Adams Machine. 


—no stipple 
Order 2 oz. bottle of the new Adams 
Retouching Fluid with non-spill dis- 
penser top...$1.25 postpaid any- 
where in U. S. 


ADAMS MAGIC-CROPPER 
4x5 or 5x7, $4.95 Postpaid 


FOTOMAT 


The New Automatic 
Enlarging Exposure Control 


Thousands of enthusiastic owners have turned retouch- 
ing losses to profits—and so can you! Investigate the 
Adams Retouching Machine todoy! Write for free 
folder. 


737 Lincoln St. 
Denver, Colo. 


Adams Retouching Machine Co. 








that enables you to print 
continuously without 
stopping to make test prints 
@ INCREASES PRODUCTION 
@ LOWERS COSTS 
@ IMPROVES PRINT QUALITY 


No Skill Required to Operate 


FOTOMAT 
Just Set Paper Selector Dial and PUSH THE BUTTON 


FOTOMAT is a combination densitometer-timer that be used with any enlarger, light source, paper or 


electronically measures the light on the printing 
paper, converts it to time, and automatically ter- 
minates exposure when correct time has elapsed. 
No meters to read — no calculations to make. 
Automatically gives uniform prints regardless of 
skill of the operator or density of negatives. May 


Manufactured by FOTOMATIC CORP., 


easel. Dodging, vignetting and other printing tech 
niques may be easily employed with FOTOMAT 
Investigate FOTOMAT today. FOTOMAT will amaze 
Only $286.50. Sold with 
guarantee. 


2927 N. Tibbs St., Indianapolis, Ind. 


you. 10-day money-back 


For details and demonstration in your studio wrife, 


Fotomat Sales Co. 


3905 Wallwerth Dr. 


Toledo 12, Ohio 
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KIER WALLET PRINTS 
REFLECT THE QUALITY 
OF YOUR OWN PHOTOS 


Now you can offer wallet-size prints of 
your school portraits—and be proud of 
them! Kier works from your negative — 
and makes a contact print . . . hand- 
developed, individually inspected 
just like you’d do it yourself! And you 
can deliver professional portraits—at a 
cost to you of only 3 2c each, minimum 
of 20 from a negative. Minimum order 
100 prints. Sure we'll work from a print 
(glossy please), but then we must add a 
negative charge of 50c. And we'd still 
prefer to work from your negative! After 
all, no optical printer or copying device 
can do the job that contact can! 


KIER PHOTO SERVICE 


Dept. P.R. 
1265 W. 2nd Street Cleveland 11, Ohio 








DISPLAY CASES 


You get more attraction when you display your photos, 
etc., in eye catching cases. 


MORE ATTRACTION, MEANS MORE SALE 
For Information Write: 


POBLOCKI AND SONS 


2159 S. Kinnickinnic Ave. Milwaukee, Wisconsin 








WE CAN SAVE YOU MONEY!! 


use all or @ portion of these services 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price Mat today. 
ROYLAC STUDIO 229 E. 6th STREET 
CINCINNATI 2, OHIO 


“The Photographer’s Finisher’’ 











BELGIAN PHOTOGRAPHER, first class, seeks position with 
established studio or commercial photographer in the United 
States. Leaving Belgium because of limited possibilities. Write 
$-72 care this journal. 12-1c 
DEPENDABLE, QUALITY portrait operator desires to make 
change. Thoroughly capable in all phases of portraiture and 
studio plant management. Interested in southern location 
only. Write C-91 care this journal. 12-1 








THAYER & CHANDLER /. ) | 


eer | 


fer the eo 
SEND FOR CATALOG 
Number 52 


GIO WEST VAN BUREN ST@FFE.) CHICAGO 7, ILLINOIS 


FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Any size up to 5x7—$1.75; 8x10—$2.25; 


11x14—$3.00; 12x20—$5.00. New Slides— 
4x5, 5x7—75c each; 8x10—$1.50 each. 








NATIONAL FILM HOLDER CO., INC. 


»330 N. St. Mary’s St., San Antonio, Texas 
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HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
te answer every response to his advertisement, if only with 
@ postcard, and to return samples ef work, etc., promptly. 
The publishers will appreciate being advised when empley- 
ers fail to accord this courtesy to employees. 











SALESMAN WANTED—Additional line, very attractive photo 
frame, low price, volume seller—also combination bronzed 
baby shoes photo frame. 15% commission. Write R-75 care 
this journal. 12-1¢ 


STUDIO MANAGERS, photographers with promotional experience 
for established coupon studios. Opportunities in east and mid 
west available. State qualifications, age and salary expected 
Write E-16 care this journal. 12-3 
REPRESENTATIVES WANTED: Resident commission salesmen with 
car to call on photographic studios and camera supply stores, 
for reputable manufacturer of photo mounts, albums and other 
associated items. Liberal commissions. For more information 
state experience in selling photographic studios, kind of lines 
now selling and territory you travel. Write C-90 care this 
journal. 12-1 
PHOTOGRAPHER EXPERIENCED in printing and portrait camera 
work. Top salary permanent position, paid vacations, regular 
hours, established studio. Write or phone full details to 
lL. W. Naegie, Box 184, Bismarck, N. D. 10-3 


CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J. 











LOW PRICED 6CHOOL & CLUB FOLDERS 
PHOTO MOUNTS 


Send $2.00 for large variety sample 
assortment folders and easels. 


ALBUM Musical, Non-Musical, 
Wedding, Baby, STEREO 


JOSEPH ROBIN 





262 W. 22nd Street, New Yerk 11, N. Y., WA. 89-5044 











Attention Photographers 


Here’s how to cut costs, maintain quality, and increase 
your income at the same time. Shift to the new, heavy- 
base 70mm. portrait film for your regular studio work 
and let us do the processing and make your proofs. 
You'll save up to 20¢ per proof. Then, if you wish, we 
can supply finished retouching and top-quality portraits 
of all sizes, including coloring, at very reasonable 
prices. 


Using 70 mm. film will also open profitable volume 
markets to you. Schools, senior classes, lodges, and 
many other groups offer high profits when you use 70 
mm. What's more, you can get our $2.00 package deal 
for schools from retouched 70 mm. negatives. 


Write or wire collect today and learn how you can 
use 70 mm. for lower costs. highest quality, greater 
sales 


Richards & Donohue, Inc. 


950 Ridge Road Webster, New York 





BRUNEALU ... 


the finest tripod buy 
STURDY... 
tubular construction 
cross-braced to elim- 
inate vibration. 


QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 

LIGHT... 

weighs less than 9 Ibs. 


DURABLE ... 
will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 








HAVE YOU A 
BLUE RIBBON 


PHOTOGRAPH? 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 

THE BEST IS featured like the Blue Ribbon Photo 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis 
playing the original and the Blue Ribbon repro 
duction in his show window or case. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men 
tions the judges, in their discretion, may award 
Winning photographs are returned and the 
mokers retain all other rights to their use or 
future sale. 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO 
GRAPHER may compete. 

2. No one may submit more than three photo 
graphs in any one Contest. 

. Entries must not have been published or 
exhibited before. 

. Entries must be monochrome (black-and-white 
or toned), 8x12 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 

. Any subject is eligible: portraiture, commer 
cial, fashion, illustration or whatever. 

. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bldg., Cleveland 15, Ohio. 


THIRTEENTH CONTEST 
CLOSING DATE is March 15, 1954 


FROM ENTRIES RECEIVED between December 
16, 1953, and March 15, 1954 the judges will 
select Blue Ribbon Photographs for May, June 
and July. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging. 


LET’S HAVE YOUR ENTRY 
—NOw! 
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Don’t Follow the Sun... 


SUN PROOFS In Your Own 
Studio In Only 3 MINUTES 


Cabinets may be stacked to conserve space. 
Complete with tubes, ready to operate. 
PRICE ONLY 


$69.50 


send for ou Pink Sheet, a monthly bulletin of 


yver 200 new and used bargains. Write Dept. P 


GARDEN & WILLIAMS 


IMMEDIATE DELIVERY 


GET ON OUR MAILING LIST 


Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 
photomounts, etc. 


Stamp in Gold, Silver, or Colors 
See your dealer, or write to 


WYMAN ENGRAVING COMPANY 
36 Washington St. Boston, Mass. 








3266 W. PICO BLVD., LOS ANGELES 19, CALIFORNIA 


PORTRAIT FINISHING 
fast dependable service at reasonable prices 
DEVELOPING — PROOFING — RETOUCHING 
PRINTING — ENLARGING — COLORING — COPIES 
write for price list today! 
FARABEE’S LABORATORIES 


118 24th St Newport News, Va. 











PHOTOGRAPHER, PORTRAIT and commercial to operate and 
manage well established leading studio on a 50% of net 
profit basis in thriving, growing industrial community, shopping 
center for 45,000. No investment required. This is a most 
liberal and unusual opportunity for right man. State age, 
married or single, experience and references. Location eastern 
Pennsylvania. Write S-70 care this journal 12-1 
PHOTOGRAPHER FOR one of San Antonio’s leading portrait 
studios. Must be permanent. Write, wire or call Plaza 55216, 
2015 North Main Ave., San Antonio, Tex. 12-1 
REPRESENTATIVES: Top commission paid to demonstrate fas 
cinating new automatic equipment in studios. Write stating 
experience and territory preferred. If you are fed up with 
studio work here's a pleasurable way to make money on the 
road. Write B-58 care this journal 12-1 


TOP PORTRAIT photographer—Age 25 to 35. Must be first 
class operator. Good pay; opportunity to become partner. No 
coupon—no soliciting. Write V-30 care this journal 12-1c 








EVERYTHING y+) PHOTOGRAPHIC 


—< 


New Extra Fine Grain Developer 
PROMICROL 


DEVELOPER REPLENISHER 


950 cc (32 or.) 2.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 





600 cc (20 oz.) $ 1.10 2’ litre (90 oz.)....$ 4.85 
10 litre (2-1/5 gal.) 10.75 
2% litre (90 oz.) 4.00 20 litre (5 gal.) . 20.00 





ad 
FINE-AND. INEXPENSIVE 


Metal-Photo Frames 


GUARANTEED 100 
alto 


j/ « PICTURE FRAME MOULDINGS 
¢ PICTURES, FRAMES; AND MIRRORS 


Write for FREE Catalogs 


MANUFACTURED BY 


GEORGIA ART. SUPPLY COMPANY 
280 GARNETT ST., ATLANTA 3, GA. 
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MISCELLANEOUS 


BUSINESS CARDS especially designed for professional photo- 
graphers. Free samples. Artypographers, 1024 Hollywood Sta- 
tion, Hollywood, Calif. 11-3¢ 
PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don't turn 
down quantity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn 2-tf 


THE ART OF BROMOIL PRINTING AND “TRANSFER, “by "M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 9-tf 





Send for 
Free 


. C0. 
6. wh Catalog 


‘ CALIFORNIA 


: : fos «@ difficuh retouchin 
Miracle Solution Prsien ©. . The Dyaco 
Process . . . megative or print retouching dyes combined in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch... a oclentilic. system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 
smoothly, lie flat. release their dyes at a uniform rate. 
sd ‘nformation and prices write. & 

. San Francisco. California. 














Schedule of Coming Conventions 


(The sooner your organization's dates are established and listed here, the better!) 


Organizations 


Prof. Photog. Assn. 
of Louisiana 


Jan. 31- 
Feb. 1, 1954 


New Orleans 


Headquarters 
Hotel 


Monteleone 


For Information 
Write 


Donald D. White, Sec., 
705 Virginia Ave., Bogalusa 





Arkansas Prof. 
Photog. Assn. 


Feb. 13-15 


Fort Smith 


Goldman 


Don Winters, Sec., 
2605 Kavanaugh St., 
Little Rock 





Southeastern 
Photog. Assn. 


Atlanta 


Dinkler Plaza 


Frank Halberstadt, Sec., 
40 14th St., N.E., Atlanta 





Kentucky Prof. 
Photog. Assn. 


Louisville 


Kentucky 


Hal Cooner, Sec., 
Box 82, Hazard 





Photog. Assn. 
of Michigan 


Lansing 


Olds 


Frank LeClear, Sec., 
$08 Hollister Bldg., Lansing 





Ohio Prof. Photog. 
Assn. 


Columbus 


Deshler- 
Wallick 


James R. Israel, Sec., 
9 W. High St., Mount Vernon 





Photog. Assn. of 
New Mexico 


Albuquerque 


Hilton 


Mark Beavers, Sec., 
Box 576, Belen 





Illinois Photog. 
Assn. 


Peoria 


Pere Marquette 


Herman Hagerdorn, Sec., 
401'/2 N. State St., Litchfield 





Prof. Photog. Assn. 


of Pennsylvania 


Pittsburgh 


Roosevelt 


Frank A. Gradler, Exec. Sec., 
701 Main St., Mount Pleasant 





Kansas Prof. 
Photog. Assn. 


Wichita 


Broadview 


Gladys L. Wren, Sec., 
Garden City 





Florida 
Photog. Assn. 


Jacksonville 


Roosevelt 


Virgil Deane, Conv, Chrem., 
125 Ist Ave., N., 
Jacksonville Beach 





Prof. Photog. Soc. 
of New York 


Apr. 11-14 


Rochester 


John F. Lindquist, Sec., 
520 Winsor St., Jamestown 





Southwestern 
Photog. Assn. 


Apr. 25-27 


Fort 


Worth, Texas 


Texas 


Bob Easton, Sec., Box 946, 
Muskogee, Okla. 





Arizona Prof. 
Photog. Assn. 


May 2-3 


Phoenix 


Arizona 
Manor 


Mrs. Byrl Waller, Sec., 
331 W. Washington St., 
Phoenix 





Ontario Society 
of Photogs. 


May 3-5 


Niagara Falls, 
Ont. 


General Brock 


Ken Poste, Pres., 364 Dundas 
St., Woodstock, Ont., Canada 





Prof. Photogs. of 
lowa 


May 16-18 


Des Moines 


Savery 


Julius Stern, Sec., 
Shenandoah 





Prof. Photog. Assn. 


of California 


July 9-12 


San Francisco 


Palace 


Henry L. Newman, Sec., 
5761 - 64th St., Sacramento 





Tennessee Prof. 
Photog. Assn. 


July 10-12 


Knoxville 


Hermitage 


John W. Tallent, Sec., 
611 S. Gay St., Knoxville 





Virginia Prof. 
Photog. Assn. 


July 18-20 


Old Point 
Comfort 


Chamberlin 


Mrs. Rita Clarke, Sec., 
2701 Chamberlayne Ave., 
Richmond 





Photog. Assn. 
of America 


Aug. 29-Sept. 


Chicago 


Conrad Hilton 


Fred Quellmalz, Jr., Exec. Sec., 
152 W. Wisconsin Ave., 
Milwaukee 3, Wis 





Photog. Assn. of 


Sept. 12-14 


Swampscott, 


New Ocean 


Anton Hanmania, Sec., 26 


New England Mass. House Emerson St., Newton, Mass 





Albany John C. Maxwell, Sec., 
3356 S. Broadway, 


Englewood, Colo. 


Rocky Mountain Sept. 12-14 Denver, Colo 


Prof. Photog. Assn. 
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Increase Your Orders — Use PIERCE 

of selling portraits . . . con- 

tract forms ledger $ 95 

sheets . . . signs and en- ——s 

closure. Complete system ..... 
(Will increase sales 20% to 33%) 

* NEW FALL CATALOG NOW READY! * 
Sent FREE on request . .. NEW ITEMS! 
Fido—Walking Dog . ' $2.50 
Monkey Puppet with 5 squeakers 2.50 
Dog Puppet with 5 H.D. squeakers .......... 2.95 
Magician’s Rabbit looks alive 4.95 
Canary Bird (and signs) whistles 1.00 
Cocker Dog Animal—lambswool 1.95 
15 Bags of Toys (give-aways) 1.00 
8 Balls (assortment—all etyles) 1.50 
Samples 30 Toys for Give-aways 2.50 
6 Different Noisemakers (terrific) 1.00 
Giant Froggy—makes noises, etc. 1.95 
Mr. Squaker (Duck—noisy) 1.95 
Bird sings in cage (with signs) 2.95 


PHOTO MAILERS — PROOF ENVELOPES — ENVELOPES 
Write today for big NEW 1953 Catalog! 
3705 Nicollet Ave 


PIERCE Company = 27: »i<«: 


“If You Mail Cash — We Pay the Postagel’’ 


DIFFERENT 
Three-Dimensional 


COLORING — to enhance the grace and beauty 
of your prints. Executed in heavy oils, light oils, 
pastels, tints. Write for details. 


ELIZABETH L. CARVER 
155 W. Main St. Bennington, Vt. 


Cat Fixing 
Costs 1/3 / 


@ TAMCO Silver Collectors constantly re- 
move harmful silver from your fixing bath 
— prolonging life of chemicals — keeping 
standard hypo or ‘‘fast-fix’’ fresh and fast 
working 1/3 longer! 


TAMCO units reclaim up to $1.50 per 
gallon in silver which we buy from youl 
Size ‘‘A‘’ TAMCO Collectors for print 


trey of portrait tank: $5.00 Postpaid. 
Replacement units furnished FREE of 





TODAY 
FOR FULL 
DETAILS! 


SILVER COLLECTORS 
| 


STATES SMELTING & REFINING CO. 


615 VICTORY ST. @ LIMA, OHIO 
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CORRECTIONS 


ESPECIALLY 9% EYES 


PORTRAIT ANO COMMERCIAL 
NEGATIVE oe 
BY A LEADING SPECIALIS 


HANS BART 


21 EAST VAN BUREN ST., CHICAGO. ILL. 





BIG SALE. See the Old Reliable for real bargains. All goods 
sent on 15 day trial and money refunded if not satisfactory 
12” Carl Zeiss Apo-Tessor, like new, in barrel, $140.00; 12” 
Goerz Apo-Artar, equal new, $120.00; 16%” Goerz Berlin 
Apo-Artar, $180.00; 12” Goerz Dagor, like new, in barrel, 
$150.00; 16%” Goerz Dagor in barrel, $225.00; 16%” Goerz 
Celor F/5.6 in barrel, $135.00; 14” Goerz Celor F/5.6 in 
barrel, $125.00; 12” Bausch & Lomb IC Tessar F/4.5 in 
borrel, $100.00; 15” Cari Zeiss Tessar F/4.5, like new, 
$160.00; 20” Aldis aerial lens F/5, like new, $75.00; 16%” 
Heliar F/4.5, $200.00; 19” Heliar F/4.5 in barrel, $250.00; 
14” Gundlach portrait lens F/4.5 in Studio shutter, like new, 
$75.00; 16” Wollensak Vitax portrait lens F/3.8, $50.00; 
10%” Turner-Raich F/6.8 lens in Acme shutter, new, $135.00; 
10” Carl Zeiss Planar F/4.5 in barrel, $135.00; 10” Bausch 
& Lomb IC Tessar F/4.5 coated, new, in barrel, $135.00; 
9%" Carl Zeiss Protor 14”, 19” in Acme shutter, $125.00; 
12” Wollensak Velostiqmat F/4.5 in Studio shytter with diffu 
sion device, $75.00; 21” Cooke Apo-Process lens F/10 in 
barrel, new, $175.00; 12” Carl Zeiss Tessar F/4.5 in barrel, 
$135.00; 12” tlex Paragon F/4.5 in barrel, new, $150.00; 
12” Goerz Dagor F/6.8 in barrel, new, $215.00; 10” Ilex 
Paragon F/4.5 in barrel, new, $105.00; 12” Turner-Reich 
triple convertible in shutter, $125.00; 18” Dalimeyer Stigmatic 
convertible F/6, Waterhouse stops, $100.00; 8%” Schneider 
Xenar F/4.5 in Compound shutter, $80.00; 16” Carl Zeiss 
Tessar F/4.5 in barrel, $200.00; 12” Carl Zeiss double Protar 
in shutter, $180.00. Hundreds more. State requirements. Send 
for new list of lenses. Fifty years without a displeased cus 
tomer. Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y. 12-1 


STUDIO WANTED—-Studio and/or camera shop in healthy 
community in the east. With or without income property to 
$20,000.00. A place where quality not quantity counts. No 
coupons. M. Beyerle, 500 N.W. 91st St., Miami, Fla 12-1 
CASH FOR your scrap film. Minimum 500 pounds. Send your 
shipments to us via any trucking firm labeled scrap film 
Highest prices paid. Precious Metals Smelting & Refining “ee 
247 St. Paul St., Rochester 4, N. Y 12-3 
WANTED—14” AND smaller condensing lenses, Pakolarger, 
stainless steel print machine, 8x10, 11x14 copy outfits and 


view cameras. Will pay cash or trade. Mid-West Photo Supply 
Co., 27 E. Adams St., Chicago, Ill. 12-1 


NTA 


“NEW2 


iI \\\7 “"NATCARDCO” 
PHOTO MOUNTINGS 


4, 


Write for Catalogue 


NATIONAL CARD, MAT & BOARD |e) 
alelalehiclaaele-ta3 


11422 3roadway + Los Angeles 61 


’ Calif. 











Professional Dealers Who Want Your Trade 








AKRON, OHIO—Metzger Photo Supply Co., 1091-3-5 South 
_Main Street; 52 East Mill Street. 

ALBANY a Y.—Camera Exchange, Inc., 116 State Street. 

AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalupe 
Street. 

BALTIMORE 1, MD.—Eastman Kodak Stores, Inc., 309 North 
Charles Street. 

BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 


BUFFALO 3, N. ¥.—J. F. Adams Co., Inc., 529 Main Street. 

CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa- 
bash Avenue. 

CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. 

CINCINNATI, OH!|O—Eastman Kodak Stores, Inc., 27 West 4th 
Street. AZ 

DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 

_ Street, Box 1710. 


DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 Cali- 
fornia Street. 


INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. 

__ Capitol Avenue. _ 

KANSAS CITY, MO.-—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 

LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 

MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue 


MILWAUKEE, WIS.—Eastman Kodak Stores, Inc., 745 North 
Milwaukee Street 


MINNEAPOLIS 2, MINN Eastman Kodak Stores, Inc., 114 
South 5th Street 


NASHVILLE 3, TENN Geo. C. Dury Company, 420 Union 
Street. 


NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. 


NEW YORK 17, N. Y¥.—Grand Central Camera Exchange, Inc., 
1 East 43rd Street 


NEW YORK 10, N. Y.—-Medo Photo Supply Corporation, 902- 
910 Broadway 


NEW YORK, N. Y.—Eastman Kodak Stores, inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y. 

NEW YORK, N. Y.—George Murphy, Inc., 57 East 9th Street 

NEW YORK, N. Y.—Willoughby’s Inc., 110 West 32nd Street 


PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
nut Street 


PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc., 606 Wood 
Street. 


PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street. 
ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave 


SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
nue E 


SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street. 

SEATTLE, WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 
Avenue. 


SYRACUSE 2, N. Y.—Ffrancis Hendricks Co., Inc., 339 South 
Warren Street. 


TOLEDO, OHIO—George L. Kohne, Inc., 602 Summit Street 








WANT BUSINESS? Use our composite services. We specialize 
in composites for schools, sororities, fraternities, etc. We can 
do them better, faster and more economically. Satisfied cus 
tomers in every part of the country. Photo Composite of 
America, 77 St. Paul St., Rochester, N. Y 
LET US tell you how the Easomatic multiprint method speeds 
up print production without sacrificing quality. Use with your 
present equipment; costs less than $15.00 10 days free trial 
Write for literature. B.M.D. Mfg. Co., Lakeview, Ohio. 12-1 
PIGMENT PRINTS wanted. Original carbon-carbro bromoil, oil, 
gum, fresson. John M. Jenkins, 23 Spalding St., Lockport, N. Y 
12-1 
CURTIS 4x5 COLORMASTER one-shot camera, speed A.S.A. 10, 
new mirrors, case, coupled range finder, six sets holders. Cost 
$1,700.00, sacrifice $650.00 complete. Also 14” Commercial 
Ektar F/6.3 with Ilex Synchro, like new, $180.00. Panorama 
Color Prints, 1817'% W. Glenoaks Bivd., Glendale, Calif 12-1 


NATURAL COLOR postcards from your transparencies. Excellent 
for scenic and advertising postcards. Colorart, 475 5th Ave., 
New York 





The Distinctive 
Quality Frame 
for Quality 
Portraiture 


Send for Catalogue 


oY 1, 7] il 2 ) 
GHYUCOS 
Manufacturers of Distinctive Quality 


METAL PHOTO FRAMES ‘“ 
9 East 16th Street + eh gg hd Rhee hf 











PROFESSIONAL EKTACHROME processing, 24-hour service, pro 
fessional Printon prints, dye transfer prints. Coloren illuminated 
frames, color post cards, professional stereo duplicates. Write 
for prices. Coloren Laboratories, 1556 Piedmont, Atlanta, Ga 
12-1 
FOR SALE—Sacrifice complete outfit portrait or school 8x10 
three back camera, one 8x10, two 5x7 lenses on boards with 
Packard shutters, twenty 5x7, six 8x10 holders, tripod and 
case, also 8x10 Cooke 13” portrait lens. Any reasonable offer 


for the lot considered. Write to Beeson, | Abington, Ardsley 
mM. ¥ 12-1¢ 


FOR SALE—Goerz Dagor lens 92" F/6.8, Series III, $66.50; 
Goerz Dagor 6” F/6.8, Series Iii, $34.50; Eastman view 5x7 
2D, Goerz Dagor 7” F/6.8, Zeiss Protar 4”, case, $59.50; 
Time-O-Lite P-49, $16.75; 11x14 Albert easel, $13.50. Glen 
Carpenter, 200 Clenmoore Bivd., New Castle, Pa 12-1 


IF YOU WISH to sell your portrait studio, send complete and 


true information in first letter. Write C-88 care this journal 


12-1 


Equip With ARKAY! 


Arkay Professional Dryers 
For professional results 
in drying Matte and 
Glossy prints. 5 minutes 
does it! Full Price $48.95 
UL Approved. Model 
A-24 (20''x25"). Dries 48 
8x10 s.w. prints per hour. 
Send For Catalogue PR-! 


ARKAY CORPORATION 


1572 South First St., Milwaukee, Wisc. 








55 


Professional 
Photographer 
December - 1953 








56 


CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%", $10.00, etc., each count as one word 


DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abe! Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 











STUDIOS FOR SALE 


RETOUCHING AND COLORING 





GREAT OPPORTUNITY for husband and wife to buy portrait 
studio, established thirty years. Finest clientele, excellent 
reputation. City of Boston. Ground floor. Write B-57 care this 
journal 12-1 
LONG’S STUDIO and Camera Shop, Algona, lowa. Population 
7,000. Everything photographic Ground floor entrance. You 
will love this place. Established 1940. Always busy. Retiring, 
$2,000.00 12-1¢ 
TWO STUDIOS—Midwest industrial state. Short driving distance 
between. One on ground floor in town of 12,000, grosses 
$11,000.00, commercial and portrait; the other, 45,000 popu- 
lation, grosses $15,000.00. Will sell together or separately 
Reasonable. Write A-30 care this journal 12-3¢ 
PORTRAIT STUDIO, modern, ground floor. Fifty miles from 
Denver in heart of farm and new oil area. Terms. Write C-89 
care this journal 12-1 
PORTRAIT, COMMERCIAL studio. Modern ground floor. Estab- 
lished twenty years, good business. Speedlights. Illinois indus- 


Write S-69 care this journal 


PORTRAIT, COMMERCIAL, camera shop, only studio in Virginia 
town 10,000. P. O. Box 1172, Roanoke, Va 12-1 


HIGH CLASS portrait and commercial studio in Florida. Won- 
derful opportunity for man and wife. $5,000.00 will handle, 
on total price of $7,500.00, or would consider partnership 
with highly experienced all around person. Write—Photography 
of Distinction, 1466 San Marco Bivd., Jacksonville. 


trial center, drawing area 150,000. Bargain at $4,000.00. ' 
12-1 





Draw Track Background for 
TRACK Different Settings—Quicker 
(color monks or velour) “amiM ORTABLE 
2-in-1 Black & Gray —» 
Reversible cloth & mounted 
54” width roller x 96” $13 
54” screen & 1-stand $22 
72” width roller x 96" $18 
72” screen & 2-stands $34 
(wall style to 150” wide) 
CAMDEN ARTCRAFT CO 





180 N. Wacker Dr Chicago 6 


PORTRAIT NEGATIVES retouched, 10c up. Box 288, Water 


Valley, Miss 10-3c 
COLORING — PRINTING — RETOUCHING. Quality gvaran- 
teed. We have served the professional photographer since 
1874. Sprague-Hathaway, Inc., West Somerville, Mass. 5-tf 


QUALITY RETOUCHING for the discriminating photographer. 
Prompt and efficient service. Atlanta Studio of Retouching, 
P. O. Box 4401, Atlanta 2, Ga 7-6 


NEGATIVE RETOUCHING, etching, corrections, to your exact 
requirements. Fast service, any quantity. Charles Slom Photo 
Retouching Service, 1133 Broadway, New York 10, N. Y. 12-1 


TRANSPARENT OIL coloring —- 8x10‘s, 75c; smaller, 50c; 
per head. DuPree Blankenship, Gordon, Ga 12-1 
RETOUCHING GUARANTEED by Baldwin‘s Retouching Studio. 
Fine grain retouching 50c per head. Box 353, Station A, 
Atlanta, Ga. Fr. 2217. 12-1 
RETOUCHING — COLORING. Send work for prompt, efficient 
service at reasonable prices. Gertha Jensen, Madelia, Minn 

12-l¢ 
EXPERIENCED RETOUCHER and etcher. Year round dependable 
service. Prices: 3x5, 50c; 5x7, 75c and $1.00. School work 
accepted. Mary Ebaugh, Stewartstown, Pa. 12-1c 
NEGATIVE RETOUCHING. Careful and prompt attention to 
mail orders. Send sample and state requirements. H. A. King, 
16719 Sedalia Ave., Cleveland 11, Ohio 12-1¢ 
OIL COLORING—Salon quality in several grades—reasonably 
priced transparent tints, deluxe oils, opaque backgrounds, color 
ful miniatures. Send print for free sample; details. Studio 
Color Service, P. O. Box 210, Staunton, Ili 12-1c 
EXCEPTIONALLY FINF oil coloring. Sepia, matte or semi-matte, 
$3.00 per print; $1.00 extra heads. Prompt mail order service 
Cash with orders. Frona Stacy, Box 454, Beattyville, Ky. 12-1c 
EXPERIENCED RETOUCHER—Prompt attention to mail orders. 
Send sample; state requirements. Zoe Stroud, Box 654, Guthrie, 
Okla 12-1¢ 
EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blvd., Chicago 
4, Wl. 4-t 





Established 1874 





Sprague-Hathaway, 


Copies — Portraits — Restorations — Enlargements — Murals 
Finished in Black & White — Sepia — Colors — Oils 
Studio Finishing Service 
Custom Made Photo Mounts — Frames of Every Description 
Printing — Retouching — Coloring 


CATALOGUE UPON REQUEST 


Inc. 


West Somerville 44, Mass. 
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COLOR POST CARDS 


Liberal Profit for You! 


When you sell a color transparency 
shotto a Hotel, Motel, Resort, Res- 
taurant or Manufacturer, sell a sup- 
ply of color postcards along with it. 
We'll print the color cards for you 


(o) mn YZO LED GLO R100) 001) 


e Color proof before printing — 


e Superb quality 
e Good delivery 


Send for Price List and Samples. 


JAMES J. GILLICK & CO. 


2061 Center Street 
Berkeley, California 


A NEW versatite 
ede OTR, 


FLEXIBLE WARM TONE 


PROJECTION PAPER 





~  s, 
pee bi sharp 


NEEDLEPOINT 


for fine 


RETOUCHING 


Use Imported CasTELL 
graphite-saturated Retouching 
Leads, extra strong and pure, 
in degrees ranging from 
the very soft to the extremely 
hard, 7B to 10H. The hard 
degrees can be sharpened to 
a needle point. Expert 
Retouchers insist on CASTELL— 
world’s finest Retouching 
Leads. Handy tubes of 6 and 
12. Ask your Photo Supply 
Store to order them. 





with SPEED, ror THE stuDIO 
| 6 MAELO REET RR 
DEMANDING HIGH QUALITY 


PRODUCTION 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES 


Address your 

sample request 

to our New York Office 
stating surface desired. 
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do you want to know 


about Kyeoaoen ? 


A S THE leading manufacturer of Stereo products designed 


specifically for the professional photographer. we are frequently 
questioned on the special problems of this exciting new field. 
Here are some of the most asked questions and their answers: 


s there much work involved in shooting Stereo? 


extremely simple, almost fool 


Taking Stereo is ly 


sing is done for you by Kodak 


are completely eliminated 


What are the costs? What can I] charge? 
Approximate costs: Bulbs, $5.00; film, $4.00 
slide binders, $4.00; labor, $15.00: Model 
1Ibum $16.50 (professional 
Total cost, ut $44 Charges: Minimum 


20 slides, $3.00 for each additional slide 


4 


Will Stereo hurt my regular wedding business? 


Definitely not. With the new Holson Stereo Bracket (illu 


1 
low), you can mount the Stereo Realist and Speed Graphic 
yether in perfect synchronization. In this way, i 


he onlv invest 


one photographer 
rhite album plus a Stereo album. T] 
lor film, and the Stereo shots can be taken or 
ttographers who now doing this find that the percen 
sales in addition to black and white is very high 
Isn't slide mounting difficult and time 
consuming? 


NJ ae 
NOt any more 


kable slide binders a 
You can increase your business and your profits with Stereo. 
Become the Stereo photographer in your area. Start today! 


HOLSON BINDERS, INC. 


762 Wythe Avenue Brooklyn 11, N. Y. 
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Two fine, FAST films 


With either of these two fast Kodak films in your 
holders, you can standardize your working meth- 
ods and be sure of excellent results every time. Pick 


the one that’s best suited to your needs. 


Kodak Super Panchro-Press Film, Type B, a 
high-speed, extremely versatile film that works 
equally well with daylight, tungsten, fluorescent, 
electronic flash, and photoflash illumination. Its 
color balance adapts it to all types of subjects. Its 
wide latitude in exposure and development suits it 
to widely varying light conditions. Available in all 
standard sheet-film sizes. 


Kodak Super-XX Panchromatic Film, slightly 
slower but with greater resolving power. It also 
has wide exposure and development latitude. Widely 
used for portraiture and general commercial work, 
it is also recommended for making color-separa- 
tion negatives. Available in standard sheet-film 


sizes; in roll film, film pack, and 35mm. cartridges. 


Order from your Kodak dealer in the economical 25-, 50-, 100-sheet packages 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





High Speed, 
Effortless Print Production with the 


Insertion of the paper and a touch of the 
foot lever are all that is required of the 
operator of the Kodak Master Power 
Printer, Model 2, once it is set up for a 
job. Exposure is automatic. 

Setup is easy. Smoothly operating, 
easily adjusted margin guides mask the 
negative, hold it in place. The dial of the 
electronic timer is set for the proper ex- 
posure. Any combination of the twelve 
lamps can be selected; through indi- 
vidual toggle switches, for ‘“‘dodging”’ 
control. All controls are centralized on 
the satin-finished aluminum panel, lo- 
cated directly in front of the operator. 


In operation, a fractional horsepower 
motor takes over the functions of the 
operator who only has to touch a foot 
lever to start the printing cycle. Negatives 
of any size up to 11 x 14 can be accom- 
modated with margins up to 3 inches 
or more. Exposure is controlled elec- 
tronically, with printing times of from 
less than one second to 55 seconds. Ex- 
posures can also be manually controlled 
without changing the timer setting. 


Automatic cycling can be easily achieved by 
adding an inexpensive, readily obtainable 
timer. 


See your Kodak dealer. 
EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





